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- Company Structures
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Most companies‘ are made up of three grdups of people: the shareholders (who

provide the capital), the management and the workforce. The management

structure of a typical company is shown in this organisation char’ft.

e

ys : z
,.3'_-’; 1
‘l‘ i

Ay
by i

Managing Director

Middle management

At the top of the company hierarchy is the Board of Directors, headed by the
Chairperson or President. The Board is responsible for policy decisions and strategy.
It will usually appoint 2 Managing Director or Chief Executive Officer, who has

- overall responsibility for the running of the business. Senior mana
officers head the various departments or functions within the co

include the following.

a
b

C

Marketing
Public Relations
Information Technology or IT .

Personnel or Huiman Resources

gers or company
mpany, which may

e Finance
f Production

9 Research and Development or R and D
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R Lead-in 1 lﬁqj .Listen to seven peoplg‘ talking about their wdrk and decide which
i Lead- el ; i

department cach one works for. K
1[;—]' ZD 3[]‘4[:_' SD 6';] 7D

) | ; 2 Philips is a major multinatjpnal company which -
o has almost 30,000 trademarks registered worldwide.
In groups, study the organisation chart below.

5 PHILIPS S
‘J [d.é WW[?@W PRESIDENT _

BOARD OF MANAGEMENT

.
0oy

b

o)

a

—

o

l {In-charge of company strategy and general policy.)

SUPERVISORY BOARD GROUP MANAGEMENT COMMITTEE

J - ' (Responsible for the general course of business.
Makes sure policy-is implemented and advises the board of management.) _

I Corporate Departments

Finance:
Accounting & Control

i Infoarmation HUI.IE Resource Legal Affairs Communication and
Technology Management Public Relations

Match these products to the sectors below which they come from.

faxes ~mobile computing products  X-ray equipment hairdryers lamps

Sectors _ | |Phifies Dot A |
ics | ili ili i tic Appliances
ilips Busi lips Components Philips Consumer Electronics ilips Domes
Philips Business Electronics Philips p " i Ersonel Cate
i i : Products include:
Products include: Products include: ¢ ) .
u digital video- » display components | |m ;I.dt_m:l ﬂ; VCR F:rgz;l:;i;rllt::rc;e
icati eneral systems m digital video . . :
(;Ommunlcatlons RYsIEEs - Sompone\rllts DVD, internet, digital TV, shavers, 2 A S,
" i digital cameras . suncare
® speech processing « mobile phones x domestic appliances;
x 3 mobile computing vact..:m cleaners, foo d
producks pracessors, blenders, :
. coffee makers :
—— - —— —
' : e e =777 (Philips Semiconductors T
FPh.il'i;S_Lighting Philips Medical Systems P _
.  Products include:
Products include: Products include: 2 oo fanihals
A 5 ing business e.g. Trirned:
Tt u emerging 9- Trimedia
| lighting electronics and gear » ultrasound [ S — : T T e s T

S
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"~ Reading 9§ i fo= v
1 Before reading the text below about Philips,
statements are true (T) or false (F).

‘ A,
[decide whether you think these
Itis the world’s second‘bi'ggest electronics Coméarffn o
It has produced over 100 million TV sets. ‘, : l g
"ﬁ headquarters are in Ané#terdam.

[twas the first compaﬁy tré produce compact discs.’ )
1t is active in a small number of specialised businesses.

It provides the lights for famous landmarks such as London’s Tower Bridge. -

Dopodan

,.
AL ob W N

Read the text and check ym'lr answers.

. a]
Y os 3 R} e o moa s £ ! E

=ant Fovward  Palosd Home  Search Netscape Imiges  Frint  Security étop | -

| et s caves S Y s T

- s o ————— S = St

i - . J —'Vhat's Related

tsite: )g& ﬁttp://www.news.philips.com

he Philips Story The Philips People |
h . % Royal Phiips Electronics is managed by the Board of
The foundations of the world's biggest electronics company were laid in Y Management, which looks after the general direction and

Wiy g

1891 when Gerard Philips established a company in Eindhoven, the long-term strategy of the Philips group as a whole. The
Netherlands, to manufacture fight bulbs and other electrical products. In the Supervisory Board monitors the general course
beginning, it concentrated on.making carbon-filament lamps and by the turn of business of the Philips group as well as

of the century was one of the largest producers in Europe. Developmentsin 35 advising the Board of Management and

new lighting technologies fuelled a steady programme of expansion and, in ~ supenvising its policies. These policies

1914, it established a research laboratory to stimulate product innovalion. . are implemented by the Group

] « Phil od et e in X-ray radiation and ~ Management Committee, which
In the 1920s. Philips decided to protect its innovations in 2-ray fack e members of the

radio reception with patents: This marked the beginning of the diversification 0 Board of Maragement, chairmen of

of its product range. Since then, Philips has continued to develgp new and L of

excitirlljg product igeas fike the compact disc, which it launched in 1983. Srgotfjuiﬁir i;Odgﬁ?c ::Sl%l; énrc(i) ;

Other interesting landmarks include the production of Philips’ 1 00-millionth 5 amnagement Cyommitte.e by :S
i : illi il i in 1989.

TV setin |98:1 and 250-millionth Philishave electric shaver in s Tee a

a5 practices are shared across the various
activities in the group.

The Philips Company - The company creed is ‘Let’s make things

15 Phillps' headquarters are stlin better". It is committed to making better
Eindhoven. It employs 256407 products and systems and contributing to
people all over the WOFI\'J.'and has 50 improving the quality of people’s work and life.
cales and service outlets in | s'n - One recent example of this is its ‘Genie® -
countries. Research Iabc?ratones mobile phone. To dial a number you just have

20 are located in giv_£ouNUes, } to say it aloud. Its Web TV Internet terminal
stafled by some 3,007 scientists. brings the excitement of cyberspace into the
It also has an impressive g[obal 55 fiving room. And on travels around the world,
network of some 400.designers + whether passing the Eiffel Tower in Paris, walking

spread over twenty-five locations. Its aaoss London's Tower Bridge, or witnessing the

25 ghares are Iistefl on’ '“E‘j—‘_[‘ SIOCk_ L _ beauty of the andient pyramids of Giza, you don't
exchanges in nine ¢ "'i'-:-"}l“drf‘“d Itss actve In have to wonder any more who [it these world
about 100 husinesses. induding fighting, monitors, 60 famous landmarks, it was Philips,

shavers and colour picture tubes: each day its factories
turn out a total of 50 million integrated circuits.
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Vocabulary

2

a

3

the following

Ex
1

(ST N SUR )
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Read ‘The phlhps Story’ again. Why'are these dates important?
e ; il ! o
1891 b 1914 c the 1920s » d 1983 e 1984

A

‘The Plnlips Company’ again .md fmd the figures tlmt correspond to -
pieces of information.

Read
ample: The approximate number of deslg 1ers working for Phlll[)b 400

‘The number of people working for Philips worldwide

The number of countries with sales and service outlets

The number of countries where Philips has research facilities

The approximate number of scientists working in Philips’ research laboratories

The number of integrated circuits produced every day

Practise reading the figures aloud.

iE=ll Listen to the cassette and check your pronunciation.

4
L

- 10

L

=) Listen and wvrnte down the numbers you hear. ;
= 3 LR SR A y RS L
_ 4 __ o0 6 _ i o, 8 R

Match the words from the text with their corresponding definitions.

an innovation (line 8) a a planned series of actions

a patent (line 9) b main offices

diversification (line 9) c a place or address

a range (line 10) d the introduction of a new idea
“headquarters (line 15) ¢ a selection or series

a location (line 24) f ~making different types of pmdué_ts

a strategy (Ii)le 32) g an agreed course of action

a policy (line 36) I the right to make or sell an invention:

In pairs, replace the words in italics with the words used in the text.

Gerard Philips set up (e 5 tablished)a company in Eindhoven.

The company initially specialised in (¢ _ _ _ _ . _ _____ - _) making carbon-

filament lamps.
Developments in new lighting technologles fuelled a steady plan for growth
(p ofe _______ -

In 1983 it introduced (1 _ _ _ _ _ _ — ) the compact disc onto the market.
Each day its factories pruduce (t ___ o __)atotal of 50 inillion integrated

circuits.
Royal Philips EiectromLs is run (M _ _ _ _ _ by ‘the Board of Management.

The Superviso
business. i

Policies are put into practice (i _ _ _ - — -~ 3 bY ““- Group Managemeny
Committee. :

The Group Management Committee consists of members of the Board of
Management and chairmen of most of the productsectors (d ____ N
The Group Management Cominiltee scrves to ensure that importunt Muattery
(i ) and ways of doing bushiess (P - - === = - ) el shared g TOSS (e

~rAarmnanvy

Scanned by CamScanner
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Vocabulary
evelopment:
verbs and
prepositions

| T SRR

. s
",

3 (,()mplctc the passage using’ wnr(ls from Vo«.nhulary,,l and 2 in lhe correct 1,
form.

! innovokion ; the company desngners are_continually developing and creating

new produtts. The second is 2 :’\. LY e for /PH‘IIIPS is active in about 100 businesses
varying from consumer electronics to domestic appllances and from security
systems to semiconductors. With such a wide 3_i .-~ of products the . e
company needs a complex system of management Each product 4_-4i.: 7" " "has
its own chairman; most of these chairmen are;members of the Group
Management Committee, whlch 5_;;_@! ‘\company decisions and plans.
The Supervisory Board 6.y rivi 12 the general business of the ‘group and it also

advises and supervnses the Board of Management.

from the text on page 6.

In the beginning, it concentrated on maklng cdrbon filart
(When a preposition is followed by a verb it always takes tha.,ln

These policies are implemented by the Group Ma
consists of the members of the Board of Management (line 3 9)

4 i
i ]

1 Match the preposmons with the verbs below.

from in(x3) to(x4) for of on (x2)
a apply Lo somebody f refer _L-~
for somethlng g succeed _-i . -
b benefit EEARE h be‘ong _’__,
C approve' o r ; depend “'-,_.T..‘, ~
d result _+ .~ j report .- .- somebody
e believe L .c.. [ . . :--_\'somethmg

2 Complete the sentences using verbs and prepositions from exercise 1 in

the correct form.
a In the purchasing department there is a manager, and five employees who

report. ko her. . .
',-' ‘l r ' . e
b In this company, we firmly i/ - .. - the value of creativity and
_ innovation. Al IBE
13

¢ The development of computer technology has Il axritfnd oo o
..enormous changes in the way that people work.

' Whether or not we succeed in creating and selling new products _-
s @ number of factors.

4
B

o

f

at least one of the company’s

f'ﬁftﬁre mof.e-_sentéd _
‘.?:’& . ‘Blﬁ_)ﬂ(onﬁ edeeh"‘" 5

e}fé;{itibn ‘

-

The key to’ Philips’ success can be déscribed by two words. The first is o

ir{';}’.‘ ./'.

hi’n_ratibnsbdo you know?

Lo TR
a6 er.?verbi;‘ei*fdf

3 LTS3
Py Ry

com

1 4
TS L Ay ey
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’ ! Company Structures
i
‘ ) ) i’ 4
¢ Language Focus !
| k: Look at these sentences from the text on page 6. i

Presenf— per fect
and past s:mp e

~ What tense is the verb in bold in A and B? ~

A In the 19205, Ph;hps decided to protect its innovations.

B Since then, Phxl:ps has continued to develop new and exciting product ideas.

2 Which tense has a connection with the present7
3 Which tense only tells us about the past?

»» For more information vn the present perfect aml past simple, turn to.

page 164

Practice
poutlon of adverbs.

'
i

%]

L e

Complete the company profile with either the preserit perfect or past simple
tense of the verbs in brackets. Pay special attention to irregular verbs and the

0
O
P
Q
3
m
>
h
=
0
2
™
N
S
3
<
~

William Colgate '_founded (found) the
Colgate Company in 1806 as a starch, soap and
candle business in New York City For thc first

“hundred years, the company 2_.-. (do)
all its business in the United Smtcs Howcvcr in
the early 1900s, the company 312 <1 74 o
(begin) an aggressive expansion prograimme that
4_i2 4 (lead) to the establishment of
Colgate operations in countries throughout

" Europe, Latin Amnerica and the Far East. In
more recent years it >_t. s Siset up) b §
operations in Turkey, Paklsmn Saudl Arabm
Eastern EuropL and China. Colgate-Palmolive
6 hanin i wifbecome) a truly global consumer

products. company, worth $8.7 bn and selling in
more than 200 countries.

Colgatc-Palmohvcs five main sectors of business
are: Oral Care, Body Care, Household Surface

Care, Fabric Care and Pet Nutrition and Health

Care. In the area of Oral Care, Colgate-
Palmolive is the world leader in toothpaste. As a

result of the company’s heavy i inyestment m i

g | S
research and rechnology, i it? ENELS § S

bt
(develop) many successful mothpastes rinses
and roothbrushes. To strengthen its presence in

- professional products, Colgate-Palmolive
PR, e

o abMaonoun s Lo

j A
[ AR

(buy) the Ora Pharm Company of
Australia and the dental therapeutics-business of
Scherer Lal)uramru,s USA | in 1990. For many years,
the company 9 etk

(havc) a strong dental

- education pm)_.,mmme in schools throubhout the

world and 10 o = 2w f(m-unmm) i close

partneeship with the international dental u)mmum[y
Recently it 112 4 -~ (creau) a web site for dentq|
professionals. gLy of
1] re s

)

s *'{,?" fod o "" _"‘{A; 4 !
The company (.IIWJ)'S pay) cloge . . il
e B Bt Eh s
attention to the enwmnmcnt p B &

(dlll_"\d ;
he use of recycl Y
make) great progress in the use of recye alflu bottles

and packaging m.m.rmls

¢!,\L' v\.,'.‘_.
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! : - ! : ,4'
i« Descri blrlg ‘,' -The followlm, verbs can-be uscd to describe quard ( /" ) and downward () \q
change,i movements in price, quantlty and amount. :"’g
1 1 Intransitive verbs Tramltive verbs [y
-,:; v © 4| (verbs which do not,,have an object) (verbs which have an ob;ect) i
) ; {
! , : i
; ou . increase raise, v

"; 1 in.crease rife goup /yk in .

' decrease fall drop ‘

: decrease reduce dro |
\ ~ go down decline - \‘ P -

' i
The government has increased income tax.

The population of the world is increasing.
We have reduced our prices by 10 per cent.

The prices of electronic goods have fallen.

These corresponding nouns can also be used.

_~¥ an increase  a rise a raise (US = increase in salary)

N a decrease a fall

a drop a decline a reduction

Practice Complete these sentences usmg a noun or verb from the boxes above. Use each

word only once. , ! 1
ﬂi. ,g ﬂ ﬂ 1 [‘here are several competmg companies entering the market and this has cagsed

. a20% __drop  _ in prices. g
siderably.
E} ZOZ m_ consi

2 Last year was a good year ” f~r the company and our sales
Discount 3 The price of coffee has Y .as a result of the bad weather conditions.
COr |

4 As a result of the recession, we have had to 2 the amount of money we

spend_o resgarcq and development. .
-{ 5 The %é& N 1}1 profits is the result of poor management.

-] 6 The re¥ent ., . in Overseas investment has been good fof the economy.

*7 Economists predict that interest rates will g&}:‘p consumer spending ‘.
continues to slow down. - s

N 8 Because of high profits last year, the company has announced a salary
31%%?-‘ for all ltS employees.

Skills Focus . |

Listening T Complete the passage opposite about Mr Pat Guerin, Industrial Relations |
Manager of Guinness Ireland. Use these expressions.

This job involved ...

I reported directly to .,*”

[ was employed as ... &

I worked ... wf '

The next position I held was ..

[ was then promoted to ... ¥4 |
In this role . S
I've worked .. V

RC&,{‘)";‘:'Y\.' A @e/wm\ Lf; quj g% NS G’tc.Q;wL

éw‘»’)%o PLe :
In 4893, Hhe comprquon. e wald Ly Oaé),.c} b\@L\p:j

..ml 4n 4%§( TFhe m?&:b Jm @u,b&}ﬁw
't eﬁw‘ b 2 [ raldn / ottt mzwamg fosy
%m&\m Qe\g ?\Qw@& g‘f{,:- m Tgemaabion
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Company Structures M,

} i } 5

When'I first started working in '

Guinness ' I was employed as

a general worker. For three years

i ':'ln ML S in the

bottling plant as a machine operator.

5 ; ' '. / s-)
) \9~n _'\\D(‘“ éﬁiﬁtﬂ}_%osr\f%:rmﬂ —G—"'—“"

X
r

A /A |
of seven years in the engineering department as a maintenance assistant. INN?ESS
This involved working with technically skilled personnel in mainminin.g - :
i 3 PO 0t 4f® e e et — .

2 /| - 1 . I
AVl a supervisor.

T

plant and equipment. In both jobs T
Since then, however, the structure of the company has significantly
changed and the supervisor layer no longer exists, General workers now

report o a plant manager. >TxJ00 oy the position of

laboratory officer in the quality assurance laboratory.
10 j i . . .
8l 1 1O ingXee) carrying out a wide range of anglyses on all aspecls

. A i )
! of the brewing process. For the past year 7\ &% R\ in the

personnel department as an Industrial Relations Manager.
) _in Yo Dy

[ report directly to the Personnel Manager of the company.

2 =Y Listen to Mr Guerin and check your answers.

35 &= Listen to part 2 and answer the questions.

b i to Mr Guerin’ transition from general worker to a managerial
1 Wll:)t. confrlt?}xted . \N‘g{ Jnslon “W%g\ W, anag
position? vxw ™ % < "" '5 X8
What is his principal role in the company? mm\m m“\.’w

is involve? i dindl Sl <
What does this involve? < \xns

What does he think is the main skill that a manager needs todny?b"‘

) . &
4 =) Listen to part 3. How has the company changed since Mr Guerin joined?

You 1ﬁay wish to check you ux_xdc:s'tand these words beforg you listen. ¢

contractout & 3 ,

industrial unrcséf‘.‘,\%é};%w)m&b@*wﬁb{;\é’rgfﬁ-ﬁaqi B

consultation

negotiation

. early retirement R S\aig :&éﬁ—‘w\‘f =2 mh\?‘ a

compulsory redundancy d

M WK asa R

() Yactent ﬁ&-’\* 1S %

W
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i Speaking

L e

Examples: How long have you been with
‘ What are you responsible for?

questions.

Name: Susan Robertson

Age: 29

Nationality: American

Marital status: Single

Salary: $48,000 per annum
Company: US Brands Incorporated ;
Present position: Brand Manager, works
under the Director of Marketing
Background:

* MBA from the University of Pennsylvania i
* Joined the company in 1999 ;
Present respons’ﬁ)ililies:

* In charge of determining national marketing strategy for a
brand of paper towels.

» Heads a business team of 10 people which studies
consumers' opinions of company products.

1 Work in pairs. Student
the information on page 154

Student A (Susan Robertson) -

Cy . 2 i

Read your profile, Prepare the questions that you will need to ask $

(Giancarlo Peretto) in order to’
i !

]

1

ES
Interview Student B and complete the profile. Then answer Student B's

,. A

3

&
look at the information below.

Stuclent B, lo

! tudent. g8
complete his profile. 4
your present Conll)a"y?

B

Name: Giancarlo beretto
Age:
Nationality:
Marital status:
Salary:

Company:

Present position:

Background:

Present responsibilities:

‘b
Toam s
Ve

RS Student A

2 Work in pairs again. Student A, look at the information below. Student B,
look at the information on page 155. '

Read the company profile and answer Student B’s questions about it.

Virgin

is a leading international
company based in
“London. It was founded in
1970 by Richard Branson,
the present chairman. The

group has seven main divisions: .
cinema, communicatiop, financial services, hotel.s,
investments, retail and travel. Its retail Segn?ent is
led by Virgin Megastores, a network of music and

entertainment stores. Virgin operates in 23

countries, including the United States, the United

In 1999, the combined sales of the different Virgin
n A :
holding companies exceeded £3 bn.

Kingdom Continental Europe, Australia and Japan.

Now ask Student B questions about the company
that he or she has read about, and complete the
notes below.

Name of company _4/ . ’\a\}\ f\
L
Headquarters h@hr‘m

Chairman RJ‘(P\(L/\LX Pramaon
: .

o Wo 0y Lo
S Ecnsn B

_CU'f\A \"AJ‘Y.V(\

Sales in 1999

Business activitiesmm_(_m}n_um_gj
: N
Main markets_\J¥ Q ( Luq.ﬁ _BJA.A_ADJ!LR

-

Ove

SME
i~

.

12
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Y Wit § i a ! Company|Stauctilres
riting Wnte a compa LS !
B ¥ X n
‘" in Speakmgg toYhF:;;hylglfor TESCO using tbL notes below. U | |
w. Use the examples

-
‘
[
. A
-_’ )

Y il

o v

I‘ﬂ(\ﬁf\n
RRL hhﬂﬂuuuddm

s

—_—
-

J \ Nasice of compary: TFJCO Pl&
J | Establishede 1924
) Headqp;aﬂerf: Cheshunt, near Lowdoiy UK in :
1 . _ _ N s cn.usc,\mw"
Chairman: Johw Gardiner 8
b Busiiess activities:
) Superstores Mkypenmkztr foad, toys, clothes
X personal finance - basking, credit cards, loas, insurance
T E-commerce - howe shoppins)s books online
[nternet service prou:der

K, Ireland; Erance Czech Republic,

Maiw warkets: U
2, Southy Korea, Thailuwd, (plass for

Hungary, poland, Slovaki
M St and Taiwait)

1999 sales: £18:3 bw
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Key vocabulary {&5) Retailing is the business of selling products to the general public. Most retailers sell
from shops or stares which are called outlets. Many countries have large retail
chains which are organised nationally and sell a standardised selection of products.
Their outlets are often in shopping centres (US malls), where there is a large variety

of stores in the same location.

Many large retailers operate from out of town locations with parking facilities, known
as either hypermarkets (over 30,000 square metres) or superstores (under 30,000
square metres). They may be on a retail park, where there are a number of large

stores.

organised in departments, each with its own manager.

-

. Department stores such as Harrods in London are large-shops which, sell a wide
i i variety of products, usually from a city centre location. As the name suggests, they are

Lead-in 1 In groups, discuss the retail business in your country. How has the business
Iy changed in recent years? What do you think are the reasons for these changes?

2 &3] You will hear Janet Moore, a reta
talking about the difficulties facing
try to penetrate the US market. She

il specialist,
British retailers who
talks about four

companies:
Habitfnt The Virgin Group
The Body Shep Next

Li.fsten to part 1. Which of the companies
1 have been successful in the (js7 V;Ag\"\ o A

2 have had to modify thej; us operalions?m. :
3 have abandoned the ys market? \0*)-\ 4

AYSHA
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Look at.the list of potential problems for British re

tailers entering the US '
; “market. Which of these do you think are the actual problems?
; ‘ T

assumin_g that American and Britjsh consumers have the
not investing enough money in }_heir operations \ieb
offering":ioo many products for sale

not advg:‘r'tising enough

same tastes yéo

i

S At T
N

taking too long to react to competition : :
not having high enough prices

sending UK managers to run the stores
choosing the wrong locations for stores .

-
0 NN R W

B3 Listen to part 2 and tick the problems Ms Moore mentions.

Reading T Look at the headline and i

Pposite. Write five questions you
would like to.ask about Richer Sounds,

2 Read the text and see if you ca

n find th
guess the answers to your other q

uestions?

gain and choose the best answer for each of the following
; ; questions. :

S —

: 1 Richer Sound}‘x is '
! a a single outlet retailer. E :
b)a privately-owned retail chain.
€ a department store.
2 Richer Sounds
a sells ten times more thap Marks and Spencer.
b has more outlets than most UK retailers. ‘
¢ sells more per square foot than any other UK retailer,
3 Richer Sounds is cheaper than other hi-f retailers because
~a itonly sells old models of hi-fi equipment.

b it buys equipment from manufacturers at s

pecial prices.
c it sells second-hand equipment.

4 Manufacturers like doing business with Richer Sounds because
a it can handle small numbers of iters,

b it has a large number of stores.

¢ ltaccepts lower discounts than other retailers,
5 Richer Sounds

a does all its advertising through brochures.

b gets free publicity from newspaper and magazine articles.
¢ buys advertising space at a low price.

6 At Richer Sounds, staff

a regularly receive further training.
b do not have to follow rules.

¢ install equipment for their customers. + -.
' . Lz P s y { Llh‘;nn % ‘b%\ad.b “hn
chfam_q "5 ”%GQG—JE LA Feamoy ary Lol fi a
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At hi-fi chain Richer Sounds ‘we have a laugh’, says founder Julian Richer.
They also sell more per square foot than any other retailer in Britain.

By Nigel Cope

10

15

20

2

3

3

(4]

o

(5

0 is the busiest retailer in Britain?

Marks and Spencer? Sainsbury
parhaps, or Tesco? Wrong on all three
counts. The answer is Richer Sounds, a
little-known, privately-owned, cut-price
retailer of hi-fi equipment with 28 shops in
the UK.

In the Guinness Book of Records, Richer
Sounds warrants an entry for the highest
sales per square foot of any retailer in the
UK —£17,000 — for its store on London
Bridge Walk in the City. Even taking an
average across all 28 stores, Richer
Sounds still clacks up £5,780 per square
foot, ten times rore than Marks and
Spencer, six limes the sales achieved by
Sainsbury.

It is profitable too. Sales are up and its
operaling margin has soared from 3.4 per
cent in 1989 to almost thirteen per cent
today. Last year Richer Sounds made
profits of more than £3m on sales of
almost £48 m.

The man behind Richer Sounds’ success
is founder, managing director and 98 per
cent shareholder Julian Richer, a 39-year-
old Londoner who, at the age of 14, used to
buy and sell candles during the energy
crisis of 1974. A likeable bloke who wears
his blond hair in a pony tail and operates
from a small crnverted Victorian vinegar
factory in Bermondsey, south-east London,
he raps out his sales pitch*.

“Even when | was at school | wanted to
go into business,” he says, "but my age
was against me. Property was out — |
wasn't old enough to sign a contract. Cars
were out — | couldn't drive. So | tumed to
hi-fi, which was catching on at school. |

F3
o

45

50

65

60

65

bought a second-hand Bang and Olufsen
for £10, did it up® and sold it for £22.” In
1979, at the age of 19,'he opened his first
shop — the one on London Bridge Walk.

Since then little has changed. In simple
terms, Richer Sounds sells discounted hi-fi
from tiny, basic shops with low overheads.
Stock turnover is rapid and the company’s
smaliness gives it flexibility to take
advantage of deals offered by
manufacturers on end-of-line or surplus
equipment.

The technique has enabled Richer
Sounds to secure itself a lucrative niche in
a £4 bn audiovisual market dominated by
independents.

While leading multiples stack mainly the
mass market, volume selling midi systems
which became popular in the early 1380s,
Richer Sounds sells only hi-fi separates
such as tuners and amplifiers. It buys either
end-of-line ranges which manufacturers
are hoping to off-load before the next,
cosmetically different model arrives from
Japan, or small orders of current models
which, perhaps because of poor stock
management, the manufacturer is
prepared to sell ata reduced price. Now, as

- manufacturers” stock control improves,

70

5

" three-quarters of its stock is current

models.

Suppliers are keen ta do business with
this quirky* retailer. “People fike Dixons and

80

85

9

o

95

-

00

10!

(5]

10

Comet have so many stores {344 and 262

-respectively) that unless you've got 5,000 of

a model it's not worth their while putting it
into their distribution system,” says Clive

- Roberts, sales and marketing director of

Akai. “With Richer, you can do a deal on 30"

~| persuade you to buy s.th.

*sales pitch: what salespeople say to

*to do s.th. up: to repair s.th.

*quirky: unusual, untypical
“alternative: not traditional

Tex ).’/V\Rt,b

115

*pushy: rude in trying to get what you want

o ?)f\(_io)\\ clen.b :% {)‘\5%\10

[ R —— L
|

{,

Retalhng

m:‘ﬁxu M

Marketing is a key weapon. Richer -

Sounds, advertises regularly in nauonal

newspapers ("We buy late space at fa

discount,” Richer sir;s) and in alternalive®
magazines such as Private Eye and Viz.
Every month it produces up to 350,000

copies of a brochure pushing the Iatesl,f

offers.

The shops are like walk-in warehouses .

QOutside, “bargain bins” tout special offers
including audio cassertes for 59p. Inside,
compact disc players, tuners and speakers
from leading names such as Sony, Akai and
Marantz are stacked from floor to ceiling.
Banners hanging from the ceiling proclaim:
“If you've seen it cheaper, we'll beat thal
price by up to £50."

- Good sewvice is another priority. At
Richer Sounds stalf are trained not Lo be
pushy*. They all attend iwo" lraining
seminars a year at Richer's country house
in Yorkshire, where more attention is paid
to fallowing. the correct administrative
procedures,

First-time hi-fi buyers qet a call to check
that they have plugged in the equipment
correctly. Customer receipts include a
freephone number they can dial if they
have a problem. Richer's own name and
office number are supplied too.

The emphasis is on fun. If it's 1aining,
customers are given a free umbrella. In
summer they get a Chilly Willy {a type of
ice lolly). Other seasonal gifts include
mince pies at Christmas and hot-cross
buns at Easter. “We have.a laugh,” Richer
says. "We don't take ourselves seriously,
but we do take our customers seriously.”

Business

R
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1 The followingiwofds can be used in more than one way. Underline the

' correct part of speech for each word as it is used in the text on page 27.

] stock (line47)y 7 a

‘ deal (line 49) a

surplus (line 50) a noun

secure (line 53) -~ '~ a verb

" a

a
a
a

Vocabulary

, 7
noun verb

verb

' .

adjective
adjective
verb
verb
verb

verb

noun

et
-

market (line 54)
model (line 63)
order (line 64)
control (line 68)

noun

noun ¢ adjective
noun

m\,o\m.::.wm'—'
o oo ooooTcc

noun

N

Complete the passage using appropriate forms of the words in Vocabulary 1.

- e
Sephora is a French beauty su

permarket chain which has revolutionised the way
that perfumes and fragrances

are sold. Sephora operatesin a ' _mc;io  that
has traditionally been served either b

y small exclusive perfume stores or by
department stores. It2__. . 3 wide selection of top products from beauty
houses like Chanel and Estée Lauder. Two years ago the original founder of
Sephora, Dominique Mandonnaud, was approached by the luxury chain LVMH
(Moet Hennessv — Louis Vuitton) with an offer to buy the company and one year
latera3 _ — was made. Today Daniel Richard, the new president,

4 "~ all aspects of the business. He has managed to® _ . the
support of many of the big brands in the perfume business and has
6

placed big
with them. Sephora has ambitious plans for the future, and recently
upened a store in New York.

—_ -

3 Read the text about the American company Wal-Mart, the world’s largest
retailer. Replace the words in italics with these ‘words from the text on page 27.

a profits (line 22)
b overheads (line 46)
¢ niche (line 53)

d range (line 61)
.e suppliers (line 71)
f discount (line 82)

Wal-Mart is already manoeuvring to bring its vision of retailing to the European
as big as their European equivalents and w-hlch sell a huge " selection

[Q.Qeg of quality products at a 2 significant price (eduction .. vy
However, duplicating its success on the old continent may prove to be just as
difficult as conquering the New World's markets. Firstly, Europe with its limited '
space available for building new stores and its high 3 operating costs .
_,____ ., .may make it more difficult for the company to produce the same -

4 positive financial results . . "__thatit hashad in the‘US. In addition to

that, it may be difficult to p-crsua'de 5 companies that provide goods for retailers

" . to do business W:Ith them in the same way. as they do in the US.
.Bu.;—with its-purchase of the British'supermarket chain ASDA, Wal-Mart clearly
wants to establish a & porticular market ___._ s, foritself in Europe.

ceyen e ey e
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Look at those compound nouns frO(ﬁ the text on page 27.
mass market (line 57) special-offer (line 88) X
distribution system (line 76)  leading name (line 91)

What other compounds do you know with these words?

a market b system . c name d special

Match words from A and B to make compound nouns. Check your answers in a
dictionary.

. .
1 customer ¢ 4 sales a power d margin
2 duty 5 purchasing b goods e figures

¢ service ffree

3 profit 6 consumer

]

=T

! r H}ay What do you

Read the extracts below from Julian Rnchers book The Riche

think of the company’s approach to customer service?

you

Whal experiences have

had of good or bad service in shops?

i

‘ ‘ We trai

has acom
s apolog‘s "
tln:.um%‘)‘t ances

'. " convertible. The car is theirs: to use as th

Every month thothree wlnnlng shops in our customer
l service competltlon. the Richer Way League, wina c
for a month, Two'get Bentleys and ane a Jaguar XJS,

d ha duu
"‘@;ﬁﬁg‘? Fou o' fjrs
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Make and do Look at the sentences from the text on page - j /
s : o s £3m. (line21) -~ ? '
: Richer Sourids made profits of more than L5m. i - oy
3 Suppliers are keen to ﬁo business witl this quirky retailer. (line ‘71 ) §
N & ““‘. . ce 3 1 M
3 ' »P» Make émd do are very similar'm meaning and it is not always easy to know :

for some guidelines. |
g S

[

which to use. Turn to page 165

I

Practice 1 Which ;f the following words are used with make, and which with do? Use a-
dictionary to help you. _
. 1a complaint moke 5 asuggestion 9 a decision 13 the typing |
2 nothing 6 aspeech ' 10 your best ' 14 money .’
3 an exam 7 aloss 11 research 15 ajob
4 a mistake 8 atrip .12 plans 16 good

2 Complete the questions with the correct form of make or do and words from
exercise 1.

" 1 Haveyoueverhad to__moke a
speech _ in front of an audience?

2 What is the longest that
: you've ever : to a foreign
; . country? ]
3 Have you ever a '
about the poor quality of something
you bought?
4 [s complaining useful?
Do you think it any
?

5 Do you prefer to
in a library or on the
internet?

6 Have you ever any
about how customer
service could be improved in shops
that you have visited?

ZRR] And avotheythvig -
Qi nomcdver\lsfws"b
B meinthis shop!

B~

7 How much do you think you will from your job next year?
8 What have you for the next summer holidays?

3 In pairs, ask and answer the questions in exercise 2.

30
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Locating ohjects - Do this quick-check exercise as preparation for the listening activity that

“follows. Look at the pigture of a gift shop and complete the sentences,with the

LS -
words in the boxes.

at the front . . _
at the back The personal stereos are "ok khe kop of a large display cabinet, 2 . of
at the top - some small radios. The hi-fi systems are 3 - of the cabinet and the radio
at the bottom cassette recorders are 4/ .5 is a smaller disp[ay case
in the middle containing a selection cf jewellery: there are some earrings® _________ and some
“on the left bracelets 7 - o -
on the right : ' :
above _ "8 The binoculars are on the shelf _belo.s  the video cameras.
next to 9 The jewellery is ____the perfume counter.
between 10 ; The scarves are _. .___the perfume counter;
in fron% of 11 i There are some video cgssettes ____ a boxt."‘. i
below - : 12 Thereis a“Sale’sign ~__~ . the jewellery counter.
inside ‘ 13 The watches are - the earrings and the bracelets.
behind . 14 The shop assistant is standing the perfume counter..

Y
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a Wluefe would you expect to find these items on the supermarket plan below?
Listening

%
R)

1

Demonstration
area
b
(’\
&)
N\ 5
N
R
ag
< i
L) %
2 HK
< ! )
- i;
HHE
I
i
¢

CYIrS

2 IE3| Listen to a British supermarket manager talking abou}t1 t};f l:ryo:;tnand
des'igh of her store. Indicate where the itemns are located on the floor plan.

3 B3] Listen again. What reasons does she give for locating the items in
this way?
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ri !ng Zg"sh“"e been asked. 'O prepare and test a questionnaire that will be used ina
A A ;} Emer 5(}:“’ ey of customers of a chain of retail bookshaops. The questionnaire
K . will be nsed’in interviews with customers to collect the following information:. *

* customer profile
* customer satisfaction
* attitudes Ito mail order and e-commerce

In pairs prepare the questions to include in your survey, covering these areas:

@ Customer profiles * resident / visitor

: * professional and social background
* incowe

* regular / occasional

* level of spending

* how they discovered the store

ECustomer satisfaction s service

; ; * product range i i

| * prices 1 L ) i

: * communication of information
» suggestions for improvement

‘:?'Customer attitudes * experience and opinion of mail order
g * experience and opinion of e-commerce

Your questionnaire should contain a mix of question types. Look at the extract
from the survey. Which question is:

a a multiple choice question?

b a closed question?

c an open question?

n Do you live in this town? Yes / No
| hat do you do? B
, Y whetdoyoudo ]
B How much money do you earn per year? a £0- 10,000

! . b £10,000 - 30,000

L . ¢ more than £30,000 __J

/] / N
| SPETKING TS i the st Lo, 54 Student B ol at th photo on
. - page . ers that you think this person wo i i g
; the questions in the questionnaire, i uld give to each of
!
| . A
] ' 2 In pairs, take turns to interview each other.
riting 2 Write a report for the chain of bookshops, base e :
[ w g obiained in the iitervicvs. s, based on the information you

|

:
33
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¥ i the careoon *Fhe Jetsons’s Rosie
the-idid is a robot: Will iechinology
‘puit biisiness 'g"'_r:idiiété'sz‘taii‘tfbﬁvmk t60?

3 : :
55, % }
a3 i i,

B

TR

Oiie petson’s Secure, pensionable job’is
somebody.else’s idea ofalife of boredom,
4nd might suggest t0 a-third pérson an
‘mefficient buireauctacy: One person’s ‘economic
' dynamism’ “is:is'oméhodyﬁ;'él‘se’sf-'_etonbnﬁé";i}nsecﬁrity.
Anid 56 o1 Dividé the following words into'two categories: -
those-which, in general, sound positive;and those which
souiid negative. Then discuss, and j astify, yourlists.

A fchcion
. URT e

MR MR L BTy

B

compiiterization:  decentrdlization’ deregulation: = °
- Hlexibility freetiade - globalization.

rowth- . job-shating productivity
rationalization. restructiring
stability structural change
technology welfare

R S DR A IR R e O

Syt
SRRTEE S

e

- 1h Discussich
. Has the rate of unemployrnent in your country increased’
10 to 20 yéars? |

In which econiomic sectors hiave jobs disappeared?

or decreased in the past

RN e A
: A

TR T

R AL et

i

+in which economic sectors have ] obs been created?
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T

P Kate Barket: “The Umte& Statés: has hlstoncally

had & fiuch miore fléxible market than the
European Commumty Iiv doWntums

employment falls very fast; by
employment risesimore quicldy

Kate Barkq:r, formerly the Chl&f Ezconormc Adwser of the Confederationi of
British: Indust.ry, is & merfber: of ‘the:Bank of England s‘Monetary Policy

Cominittee; You will hiear her talking about the  things that will need'to' changeif
labour: markets becemei mcreasmgly flexible.

Listen to the first; part: of theinterview and answer the questmns

1 A ‘flexible labour market’ is oxé in 'which

A viorkets.ars ble to do aVarietyof jobs. -
B itis: easy. fot compames to hiffé-iion-permanent staff.
C: workers areifree to ehioosethehours they-work:
2. Whatis the advantage of aflexible Tabouir market for employers?

3 What does ‘the:more: ﬂexxble labour market is consrdered to have: encouraged
inward investehent’ mean?

4 Kate Barker: sdys that three thingswill have to'be rethought or reconsidered if the &
* British labour foxce is-going;to remain more flexible. Complete the gaps:

In particular, the strirgtre 0f (1) i icriersionresmereeernrensennes needs to be:revisited - 2
if you have people moving’ between employment and unemployrnent much morc !
quickly: The §tructure 6f (2) sieezisi Hir i et T1EEAS 1O be revisited
if you have: people no-loriger Mrorkmg for-a long' tife. for the same émployer, and
ﬁna]]y in: Bntam we tend to-have'a-very hlgh level of owner-occupatmn - more "’ ';"

PEOPLE (B) rvvvrreiremmmerieieniereoresteensssinonns a0 they-borrowa great deal of money
in orderto, pay for that: [...] It would be much. more log1cal to have.a big
(4) crevermsrrismsssssisamsonsssersasennenees 1 YOU Walit 1o have a very:flexible labour tiiarket.

1d Comprehension () :

Listen to the second part of the interview. According to what Kate Barker s é','s,
which is.the correct answerin each cise? '
1 In a flexible labour market, siich as that in. the USA,
A unemploymem falls-in a downturii-or recession.
B unemployment.rises:ina downtarn or recession, ‘
-C unemployment-regularly increases. |
2 In a flexible labour market, ::
A uncmployrrient-rises during an econgmic upturn.
B temporary emnployment rises during-an economic upturn,
C permanent cmploymcnt rises during an economic upturn,
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3. [n a- ﬂemble labour ;:narketl thére aré
5y8:the watermark

L A badly-paid WOB‘@MGVhPJPEH%g?ﬂBﬁ?WPAdPBﬁ%W""""'"""
" B: Wdl-Pald woikers whohave fregient: Qemods Sf unemploymeiit.
;G 10% of earners;- whe have-frequeit penods ‘of urieniplojneiit. '
"'Wages arefilling ;
A because of the: deregulauon ofthe: labour miarket.

héc use: there 15. now: a kmd of underg:lass of workers,

e

.‘:
2

help thc long-term,unemployed?‘
’% What, dccording to:KateBarker;is-d coniirion attitiide among-émployers towards

long-term unemp]oyed people?

?{2 job security | w

"%“'

! H

‘”?za Vocabulary

z:gl Wluch of the following 3 words:mean thesamgeas: tor employ someone, anid which
=3 mean the sare as:to’ -dismiss soiieone? R X

¥ appomt & ymgage % ﬁre ure, lay oﬁ’
:° TUKE redundant ,sa_,qk_ take on

AT

5

2

v ‘; '

‘fThe words on-the left:appear in: the: fonomnga:ncle. Match themup-with the

deﬁmtmns on thé: nght.

l job insecurity. -
2 tenure
: :, _;3 employabdity

o

e
A

ﬁ:g
{"

Yégf

A deréasing; the number-of permanent é¢mployees
B genera]]y held ‘beliefs (that are probably false).
C langageused-1o persuade peoplé to believe

$oinething
D tempora‘r)r]obs in compames, arranged by
- employmenta gencies
L25 agency employment the central part of something (e:g: a-company’s.
5N workforce)
' P the extenttorwhich:
employers want
G thefearthatiyou might1ose’your
| the-period of holdinga job ' |

a person hids skills tht
job

=7 rhetoric
7% received.wisdom
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a Internatlonal Labour @rganlzaqu Xeportreveals the huge irerease. of
temporary otk

i b In Splteiof the rhetonc.dboutf )

+ e ———

Robert Taylor

The' ;gap bétween rhetonc and-
rc.mty ngyer:seems ‘1o grow any
narrower: when it comes ‘to.the:
_;publxc dlscussmn of employment

" “ment. :agenéies dnd ménagement
 constltants contifive 10 ‘make the
" flesh ereep. withitalk of the end:
_.the permarient job for life, the
10 arrival of
mid—the cmphd,sl on_employ-
aﬁﬂlly_lworld of -regular job

gy e ———

An 1mpressnon is given of a
15 rapxd irreversible teansformiation
.of. the. supposed world of b[ablc,
long-tenuned employment ﬂmt
domitated  the. mdustnahzcd
ccononiies for - the first three® -
20 ‘deéCailes: afler the sccond w0r1d
war. How«zver Tueh 6 lhls
recelved wisdom is- wrong A
research papér  from the
]ntemanonal Labour Orgamzahon
25, proiudes evidence to; demonsu'ate
‘this..

Thé. résearch shows thai thie
_Xtﬁgc_lcngth\ol_p_b,_muurt
Hardly‘;;hangcd duririg-the 199 1990s.

3:0 In fact it rose :slij
years: Ast e ILO repott states: *In
_contradichon o an ‘assumed

radical -chidnge ‘in the ‘Jabour

markets towards less stability and

35 migré  numerical flexibility, ‘the- 70 i in a job have o mcdmm level of

, mar} et msta
_and urnalists; mc;mt- 40 mnjor mdusmalwed counmes -

ﬂex:ble‘labour-ma'x’kets 45 most part. these anal es indicite

50 'cnurc “Beiwesn counmes seems fo

35 shows’ that flows-both-in and ow

60:the ILO. ‘The: dcclme in JO'O tenre

‘ _"somc countries, vather than
hily to 105, 65 Structural STt towsirds. increased IOS-B‘MM\MH_&mlw

mvesugahon of )ob tenur¢ dogs . COTE: _
nét, in-fact; show any niversal / Tha repon found that
trend . IOWards mcrenscd Jabour rctemion Tates stayed remark:

} 'jty- affiong: “the: 804stable‘ at lcasl ifter’ the cnﬁ)

teodency for

While eeitain §ub:group =_ﬂ1§
populatmn Suchi‘as Ehpsem h-less workers o] :
educdtion, eXpenenCcd less Job rales comparcd wx‘th tho’
Security. than ip ‘the :past for the 85. prmeage.

Biit this is not the end of
‘natter. The report tries to find ot
the duranon 0 t'J'ObS over i, why 50" Mmany people believe. thiy
conclndes the JLO. are lwmg through a period )

Wh.ﬂ differdces c:xtst in _]Ob 90 exceptnonal job. ms[ablmy
TLOS acknowledges that betw
1985 and 1998 we cxggnenccd
SIgmﬁcam net mcrcasc in i
amount of € 1porary work (fixed-!
‘Research 95 tmnd—rﬁn‘pmq
agency employment) BMb
existence’ of -a temporary work
contratt-is not necwsanl) a sngn
of mslabﬂuy Fxxcd-lerm contract
notes 100 dre -an Jmponanl galcway nto
long-term employmenl

-So ‘what expl'uns the view lhm
we - lhmk W6 -are living in 2

. uncertain world of -work? It ma

thére 'was no systcmauc changein

have 1658 (o do-with :tcchn(ﬂoglcal
‘change:or qlobahz‘atton 'md *m()re
10+ do wuh thc ps and dowh
Jhﬁ\bum\%uyclé,

P-

- o
)
1

of cmploy iment efid i be counter-
cyclical, ¢ avérage ]Ob tenure is.

deﬂllﬁlll_g_,,n_ upswings  and

mereasing -ii- doanms

observed 'in Tecent years | may
fiatly teflect the cconomxé.‘ ’
fecovery that ‘has taken place )}

ased now cavers-the articulate, skille

. _Wwhite“collar elites —Tiotjust
) horter _]ob tenyres can be collar WOrkm d th oy
ound among: umversny gradualcs b

bigger f : s 8
whil¢ those with the- ]ongcsl lime’ 110 regindanl:ss ol bemg r

)ob mstalnhty
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. Although the Finantial Tiries article statés thatpermanentions “tenired

‘2¢ Comprefiension
- Underline or hightghttiie phases

' o T . -Ai ‘ T TEE s d
 states that lots o people.ate trying to frighter us’ S
’ deé‘éﬁb&é ‘the éommonconcephqn thhelabourmarketm the 1950s,.60s and

o’y

¢ . y .
3 ‘,' LT g e, e d sl DT LI 3 S Ry :-:‘-"':. ) B _‘.I.:'»' 5, P R Wi
concedes thatpostly-giialified people:are. niow more ikely tolosethéir jobs

3%

4 suggests: that-people:chiooseito-chiangejobs when the gcoriomy:is wotkinig well
5
6

5. contradiots what Kate Barker saysaboiit employinerit'atid récessions

;. suggests thatiincreased mobility betweenijobs conld be asign.of an‘imptoving
economy- ”

sugpests- tharworkers in'sthiall and medium-sized coinpaniésare more:mobile
8 suggests that-wotkers irtheir thitties and fortiesare less likely to be disrissed

3

S T

9" infeiitiviis the inieredse SFHOR-perinanient positions
10:-concedes: that:qualified workers are beingidismissed

2. Diseuission

employrient is fiotending, it-dlso Feveals that less educated workersnow have less
;obsecuntyﬂwttherehasbeenas1gmﬁcantmcreasemtheamountof

tetiporaty work, and thatarticilate and highly quialified White-¢ollag workers,

pirticularly clder ones, are beingmade redundant,

Common snggestions to reduce such-unemploymentinclude:’

@ decreasing working hours

® lowermg zﬁﬁfagﬁ@{ffreﬁremgnt : .

¢ job-sharing

% taining programumes

® increasing the number of public sector jobs (ie. these:paid for bymational or
local government)

What are the argumeits for and against thse jiroposals? _

Are you optimistic or pessimistic about your-qwn futuret Doyou expect the

. qualification yoware:currently studying for to.getyou a:perinanentjob?

created?-Or any ofher solutions to the currently existing high rates of

. memploynitent and teniporary work?
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Product and Corporate !
Advertising d ] |

3

A

. g is an important part of the marketing mix. Its aim is to increase
.sales b_y.makmg a product or service known to a wider audience, and by emphasising
its positive qualities. A company can advertise in a variety of ways, depending on how
rr3uch it wishes to spend and the size and type of audience it wishes to target. The
different medi- for advertising include television, radio, newspapers, magazines, the

Internet ana difect mail. The design and organisation of advertising campaigns is
usually the job of an advertising agency.. :

Corporate advertising is not directly concerned with increasing sales of a particular
product or service, but more with the brand image, or picture, a company wants to
present to the publie. Public relation< (PR) experts specialise in organising activities
and events which generate posiuve publicity for companies. Unusual advertising
campaigns sometimes get extra publicity for the company by way of media repdrts

; { . 3 u

about the campaign. ; % S
i L ! . S

—

Tin groups, what other .methods of advertising do you know? =

2 As consumers get more used to advertising, companies have to come up with
better ways of ensuring that people pay attention to their ads. In Pairs, say what

you think of these recent experiments in advertising. Can you think of any new
and innovative ways to advertise?

* Interrupting telephone conversations
with advertising messages (in

f ' 3
.- < YOUVE
exchange for free phione calls). \BANK-,‘@:\P?OME c_;\s\'\b
» Talking ads at bank cash.machines. , COME AND SPER

Ads on toilet walls.

P

. Advertising on small television screens
on supermarket shopping trolleys.
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i 3 Many advertisements contain a slogan or short phrase to attract the
v H “Ffoctive " . oy .

consumers attention. Effcective sl‘loguua are‘usually sllort,_eusy to remember, easy

to repeat and easy to translate for international markets’ 3

1 Read the texts about translations of slogans and brand names, and note the
problem in each case. 4

@ ’ ® - ;
%\
In Taiwan, *he translation of the Pepsi slogan §

. . When Parker marketed a pen i o
‘Come alive with the Pepsi generation’ came # arketed a pen in Mexico, its ads were

o Supposed to say ‘It won't leak in your pocket and
‘Pepsi will bring your ancestors back o % p
out as ‘Pep gy embarrass you.' However, lhe company translated

the dead.’ : o :
from AT RO e embarrass as ‘embarazar’, which means 'to
RIS D A NN become pregnant’. So the ads said ‘It won't leak in

your pocket and make you pregnant.’

i _”,1—-(-""‘“:7,:' mitiyee oy

Y
4

sy

In Italy, a campaign for Schweppes e
Tonic Water translated the name as

Schweppeis Toilet Water.

o Z .
. (Lodereaw b, 0, pmS S e o, MA
3 e DR “'_'Egﬂ ¢ - A4S e
L
s e
e
' oA

3. - ¢
3 [ Y b

i : { .
RUPRURSPSSSRC IR L b L st h © "When Braniff Airfines translated a

' :Slogan for its-comfortable seats, ‘fty
'in leather’ it came out in Spanish as

_ ‘f'ly_'rnaked'.

130Ty tenchy T

Colgate introduced a toothpaste in
France called Cue, the name of a
@ French pornographic magazine.

= .
S e it 52

‘Iqh-_ﬂ.l'mmw

“."‘!Lmﬂ il Lgee T B e

2 In groups, write down five popular slogans in your language. Try to translate
them into English. Read them out to the other groups and see if they can
guess which products your translated slogans refer to.

4 The Italian clothing retail company Benetton is one of the most successful
European franchisors. Its advertising has been highly successtul but also
extremely controversial, and has heen banned in some countries.

[n pairs, discuss the adverlisement helow.

I What is it advertising?
2 What do you think of it? Does it shock you?

3 Do you think it wasa successful advertising campaign? Why? / Why not?
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By Stephen ArmstroriQ
A

1 s Volkswagen bold or stupid?

Across France, workmen have

' heen busy scraping off 10,000
billboard advertisements for its

new Golf following furious
complaints from the Catholic
Church. In a series of posters, the
German carmaker’s model was
likened' to a religious revelation;
one that showed Jesus at the last
supper tecommending the car to
his disciples. !
VW .agency DDB Needham
doubtless thought its advertising
was ironic and extremely up-to-
date.i After all, the admen
presumably. figured, if outrageous®
advertising worked for the likes of
«Benetton, it could work to revive
_the image of the Golf, which is
frankly rather.old-fashioned.
After the Catholic Church
threatened to sue* for Ffr 3.3 m
($550,000) to obrtain reparation
for. the damage suffered by
" Chtistians, the agency and the
~carmaker confessed- to their sins
and agreed to remove the ads. “We
have no disrespect for the
fundamental values of society nor
for the beliefs of the faithful,’ said
a  spokesperson for DDB
Ncedham. *We decided to retract
the posters immediately in order to
show our respect for the faith and
the feelings expressed by certain
believers.” The agency’s penance®
has included making a substantial
donation to a Catholic charity.
European  consumers  are
exposed to  hundreds  of
commercial messages a day, but
the vast majority of these are
iznored, so ads which shock have
.become  more  popular  with
advertisers. It is believed that these
ads force consumers to listen to
their message. But some adland
thinkers argue that it’s a little more

complicated than that.

-Virginia Valentine, director of
advertising’s , foremost cultural
analysis  company, Semiotic
Solutions, argues that brands can
no longer expect consumers to take
sales messages’ at face value®.
Consumers challenge everything
they arc told, she believes, and will
prefer brands that give them
something back, rather than the
old-style *here’s our product ain't it
greac!”  philosophy  which  has
dominated advertising since its
inceprion. Thus ads can deal with
sacial issues and refer to the news
agenda  these days. Incvitably,
though, it can go horribly wrong.
“The risk is, and 1 think this is true
in the case of Volkswagen, that if
you ‘use images of faith and
prostitute them, people will take
offence. It’s all very well if you give
them something back, but it is
clear that Jesus could not have
benefited  from  that  poster
campaign.’

The ad agency, however, may
well have done. The VW campaign
might look like a marketing
disaster, but increasingly ad
agencies are selling to clients not
simply theic ability to write ads but
their ability to write ads that
generate PR. Some clients ask all
agencies pitching for their business
to demonstrate their ability to
garnec” extra publicity.

A deliberately shocking ad is
the simplest way to get additional
media coverage, and even if the
media coverage is negative, it can
still help to sell the product as
advertisers like Benetton have
already proved.

One supporter of Benetton's
work is Leon Jaume, Deputy
Creative Director of ad agency
Ogilvy & Mather, who helieves its

*autrageous: very shocking

*to sue: to claim money because you have been harmed
*penance: suffering to show you are sorry
*to take s.t.h at face value: to accepl s.th. without thinking

success lies in knowing its target.
‘In marketing terms the only real
taboo is upsetting the pcople you
want to buy your product,” he
says. ‘As long as it's legal and the
client is OK with it, you can offend
anyone else and in many ways you

should. I'd normally - see
outrageous advertising as a youth
proposition though, and I think
VW’s mistake may have been in
selling a product that isn’t a youth
product with this kind of style.
Young people are receptive: to
taboo-breaking as they are more
operd-minded than older people. 1
think they positively welcome —
advertising that annoys their
parents.’ Some. agency creatives
argue that young people today are

fundamentally - different  from
previous generations in their
internationalism, and  young

consumers in Tel Aviv are closer to
their counterparts® in Paris, New
York and Sydney than they are to
their parents. :

As this generation grows up, ,
the argument goes, they will
continue to be more broad-minded
than their parents and will see rhe
shatteting of tahoos as the norm.
So outrageous advertising will no
longer be limited to those products
which target youth.

Pechaps Volkswagen was just
ahead of its time, advertising to a |
market that wasnt broad-minded
enough in a country that still gets
nervous when Church and State
are challenged. Or perhaps VW's
collision with Catholics shows that
for all their claimed acumen®, ad
agencices arce less in touch® with the
public mood than they clain.

The European

*to garner: to collect
‘a counterpart: a similar
*acumen: the ability to
*to be in touch with: 1o

—_—

) j Ecatnab il S TR
person in a different place
make good judgments
understand

———

e
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1

% . ; b oy

% Y& . ¥ y - %
3 Reading’ 1 Re pposi g '
; i ead the text opposite about controversial ad isi :
it : . L : advertising. | ink
A PR b campaign was successtul? i . Do yq}uy think the V)
4 ! B s 5 T

b
2 Read the text in more detail and choose the bcs.t answer

1 Which of the following is least likely t

0 be one of the re'xkuns why Volkswagen
ran a deliberately provocative campaign? ‘ y “®

A to generate media coverage of the campaign.
b to shock some imembers of society,

@ to show their lack of respect for the Catholic Church.

2 Using taboo images in advertising has become

t ' popular with advertising
executives mainly because

a they pnly want to target young people.

b consumers have stopped paying attention to conventional advertising,.

¢ products are becoming more international and sophisticated.

: : i. 3 According to the tex:l_t_, shocking udvcrtising'is:i;, i :
’ *a always damaging for the advertiser.
b always damaging for the ad agency.

¢ thesimplest way to get media coverage.

. 4 According to Leon Jaume, the young generation of consumers like ads -
} J a with an international flavour. } ‘i
_

b that olfend them.

s : ¢ that offend their parents.
e, ' .5 The author of the text suggests that
a perhaps Volkswagen isn’t broad-minded enough. ’
'e; T . ) . ) .
b admen are not doing enough market research before running campaigns.
= C Voll;s'wugen' watiscd to break taboos in France. .
“ - . ‘ .
' Vocabulary T Find words or expressions in the text which correspond to the following
. definitions.
. 1 a public space reserved for advertisers to put their ads on (para 1) .
hillboard ' _ .
- .2 large pictures or notices put up in a public place to advertise something (para 1)
i ’ P______._
J- 3 human interest subjects (paru 5)

S i
4 people or companies who pay for

a professional service (pura 6)

C

5 try to win a business deal (puri 6)

dia to a particular news item {para /)

top I S
J | 6 time and space given by the me

¥ 45 for advertising campaigns (par 8)

, 7 ’ th‘ [)C[S()n ill Ch“r;"c ()f dE\'ehipll\g‘ldt.
8 ‘ ')l) | ‘ ' .V- rS )'Cl'l lll\lSl ‘)Q il\'()iKlL‘(l
. ".\- ( l.- hiL"l “lt_"l”\ d ‘)n”il‘llldl' ilL“ ll)’ 1) hul | 4
| H y ‘1 .l()lll ‘V < .
d 50 ll‘l [th
Y
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4~_Voc.abulary

development:
‘uses of like

Discussion

&2

; , ! 1 |
2 RXYV, a'pmior electronics company, has decided to ndvértis"e
camera. It has asked several advcrtising agencies to submit pro Rl
campaign. An executive at one of these agencies has made a Jjs¢
completed hefore submitting its proposal to RXV. 2

Complete the.$xccutive’s list using wg}rds from Key vocabula"}y ang
1. Change the form of the words where necessary. “

NSRRI YT

&@&um&mWMHUuuUMMauuuﬁﬂJg
® Obtain con_{p(e@ market information, about the ' __clieat s product; < :
_ ndwmtnﬂu, p{omd.zwduju, competitors, which groups of consumers the advertiser . v
to ? e Dy‘in&ngarketz)g objectives Mp&mmawnﬂ%ug :
trstegy .
o Meet with.the wedia department to select the wost appropriate means of M&mtuu,ﬂ
mweedia or posters on, 3 : .
® Meet with the 4 to work on the d“@m

and, ideas tf the wupnjjm Pocit out that these should ﬁt in with the overall
3 - the company wants to project. Expla;,,

by

that we must be wgﬁé ot to generate asy iie_gatiuw ]
i\ .

)

o/j"mdénj wiyoned : . g

Look at the following examples from the text on page 136.

A The German carmaker’s model was likened to a religious revelation. (pard’1

B ...if outrageous advertising worked for the likes of Benetton, it could work to reviye
the image of the Golf. (para 2) . .

C  The VW campaign might look like a marketing disaster ... (para 6)

D ... it can still help to sell a product as advertisers like Benetton have already provey
(para 7) ‘ )

1 In which of the examples above are the words in bold used:
as a synonym for ‘to appear’? C

to give an example?

to refer to a type of person or group of people?

d asaverb to compare one thing to another?

n o o

2 Complete the sentences using the correct form of the exp'ressior;s with like.

i1 TV advertising is too expensive for small compy \ i
| computer software companies,
Ehe likes of IBM can afford it. & only

52 Aggressive bosses are sometimes great apes by the media.
1 Advertising for products

alcohol is banned in some countries,

iTr:e new perfume bottle is designed to - a sculpture.
JatBther. uses of the word Jike do you know?
S '

s
1

—— - _

The text begins with the question ‘s Volkswa
think? In groups, discuss whethe
controversial campaign,

gen bold or.stupi(l')' What d
<. 0
r the company was right to launch such a You
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T ! Language Focus
’” GerI{llnd. and Look at~the following sentences trom the text on page 136. !

: infinitive A The agency’s penance has included making a substantial donation. (para 3)
. B We decided to retract the posters immediately. (para 3)

1 What form is the verb 1n bold. in sentence A? Why? : ]
-I | | 2 What form is the verb in bold in sentence B? Why? .
: 3 In which sentence is the verb like a noun?

»» For more information on the gerund and infinitive, turn to page 169.

]

I

!

., Practice Complete the following passage using a gerund or infinitive. Use the verbs in
i

|

i

the boxes.

A B ' C

:build ] set up decidé reflect » | return © change
put Tbring S appear_;: create éxpand launch -
make f}ansform , 7 d}ink

Coca-Cola and its advertising

John 5. Pemberton invented Coca-Cola in 1886. His partner suggested

kkinag an advertisement for the drink in The Atlanta Journal that very
year In-1888, Asa Chandler bought the Coca-Cola business and decided |

the product known through signs, calendars and clocks. The |

company began 3 its-global network when Robert Woodcruff was -
elected president of the company in 1923. He succeeded in ¢
Coca-Cola into a truly international product by 5 a foreign
department, which exported Coca-Cola to the Olympic Games in Amsterdam
in 1928. During World War Two, he promised 6 _ Coca-Cola to
every soldier in every part of the world.

@ Coca-Cola’s advertising has always attempted 7 changing
contemporary lifestyles. 8 an international advertising campaign
requires the talents of professionals in many areas, and extensive testing and
research are always done before ? which advertisements will
finally be used. Celebrity endorsements have featured heavily — Cary Grant,
Ray Charles and ‘Vhitney Houston:are just three of the big name stars who
have agreed ®°_____in Coca-Cola commercials.

@ After 11 Diet Coke in 1982, the company saw its sales grow
quickly. The drink is now the third most popular in the woild. In 1985, the
company tried 2 the secret formula of Coca-Cola, but realised
that Americans were very attached to the original recipe. The company
listened to its consumers and quickly responded by *3_ the original
formula to the market as ‘Coca-Cola Classic’. Today, people in more than 160
countries around the globe enjoy ™___ Coca:Cola. It is asked for
more than 524 million times a day in more than 80 languages. The company
intends 1° its global presence even further in the twenty ~first

i ::l SAR| MARZA cntert:n T ’
Bl CARY GRANT with true il - century, particularly in developing markets.
Wi hospitality..Ice Cold CocaCola i :
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The articlé; . T Read the a(lvcr;t‘iscment

f
\ ’I'I ' ’, * '

International e cmer opposite for BP Sotarex, Part of the leading

I chemical company, BP Amaoco. What brand i i
| - BP Solarex trying to project? R
i ? S ; ‘
A 5 2 P #
: - Read the advertise

{ : 4 with each of the

‘ (et/amy, or no

ment again and identi
nouns below. The definite
article? Can you explain why?

fy, which form of the article is used
EII’"hCle (the), the indefinite article

1 power no arkicle 2 world
S “need - 6

3 electricity 4 sun
difficulty 7 range

8 living standards
»» For more inf(;rm |

ation on the article, turn to page 170.
Yracti _ )
P acuce_ Com.plet_e the following passage about the mineral water company Perrier, .,
putting in the correct form of the article where necessary.

In February 1990, Perrier, one of ' Ehe most famous mineral water
companies, faced 2 serious image problem when small quantities of
benzene were found in some bottles. 3 company decided to take 160 °
million bottles, worth $70 m, off the market. 4__- spokesperson from

i 3, communications department made ¢___- statement to the press
: saying that this did not present 7 health pf;pb!em but he did admit that .
‘ for 8 product known for purity, it was definitely ° mistake.

10 _____independent environmental consultant carried out 1!

g inspection at the Perrier plant and identified and corrected 12 ' fault.
A 13 same consultant said that a person spilling one drop of 14

o lead-free petrol on their hand would absorb more benzene than if-they drank a
N bottle of Perrier every day for a year. In this instance Perrier's policy of
13 honesty and its concern for '® consumers saved its image
and good name. :

L. 37,
VAT )

PASD'

L4 g
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BP SIInlILA " | ‘

Solar Energy from BP Amoco

Ry

- Power for Rural Communities

Nearly two billion People in the world have no electricity; 709, of them have.difﬁculf.‘-
drinking water. Many live in widely scattered and remote

connection to national electricity grids. The

obraining ¢lean
rural communiries, wich litele hope of

uply for electricity, but for stand

Bintain, Abgye all, they need 4 constant
and cheap source of tuel, like the sun

ir need is ot sis

Power systems that are long-lasung, reliable and simple (o n

alone

BP Solarex - Meeting the need

|
|
1
o ‘ _ . |
ve years rience working in remore areas, not ouly in developing |
BP Solarex has over twenty-five years experience wo g as, - y . ping |
ies | lso in the developed world. This experience has allowed us to build an unrivalleq |
countries bur a _ ‘ ' | ival

o —— avexpericnee o gomd use, 1o build range ol packaged |
: al peeds We have pue char ¢ ' ! ray
understanding of loeal peeds |
] iving standards ; here |

products designed 1o enhance living br.nllsl-.luclh yw

'
Brid-conneeted clectricity iy unavailable,
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3

Discussion

Writing

Speaking

'someone who does not appear on screen) and

(4 ’ . . ba't
Skills Focus U Yoo 7
i o | K = ! 2 !

a Lelevision commercial

ATV commercial
seconds with an ac
recordings’(what

Design ing

generally consi.sts' of a short film sequence:zof between 30 and 60,
companying soundtrack which includes a‘mixture of live
people actually say in the co '

one wh music and sound effects. Various
techniques are used in commercials to, convinc

or service that is being advertised. One of the
where a short story is developed around the p
behind a commercial of this type are develop
that summarises the action, the atmosphere,
sequences of the commercial will be filmed.
series of pictures, to show how the commer

most common of these is “dramatisation’
roduct or service. The original ideas

ed from a scenario, a written document
the characters and the scene where the

An artist then produces a storyboard, or
cial will look.

T Look at the storyboard opposite for a Gillette anti-perspirant TV commercial:
In pairs or small groups, discuss these questions.

1 -What do you think the ‘story’ is about? ' o

2 Do you think the characters say anything? If so, what do they say?
3 What do you think the voice-over says?

4 What do you think the slogan is?

2 &3] Listen to'a description of the commercial and compare it with what you
N Y 0 <
discussed. 5 :

3 [E3 Listen again and make notes about: | G
1 the characters : . AN £

the setting
the action

the different camera positions

wn o W N

the final slogan

Which tense is used to describe what happens? Why?

In groups, choose a product or service to prepare a scenario for. Discuss your
idegs and'agree on a scenario and slogan for a TV commercial using the
dramatisation technique.

In groups, prepare a complete written scenario for your product or service.
Fol%éw th'e model of the description of the advertisement in Listening 2.

Present descriptions to the rest of the class. Discuss which scenario is the most
effective.
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Import Export.” ,.».:.,

&
i

K
ey vocabulary IT=3! International trade is the exchange of goods and servn;:es between different countnes
Depending on what a country produces and needs, it can export (send goods to
another country) and import (bring in goods from another country).

Governments can control international trade. The most common measures are tariffs
oo (or dutles) and quotas. A tariff is a tax on imported goods, and a quota is the:
i o8 maximum quantity of a product allowed into a country during a certain period of time.
These measures are protectionist as they raise the price of imported goods to
‘protect’ domestically produced goods. ’

International organisations such as the WTO (World Trade Organisation) and EFTA
(European Free Trade Association) regulate tariffs and reduce trade restrictions between
member countries.

Lead-in 1i=7] Listen to an economist from the Organisation for Economic Co- operatlon
and Development (QECD) exphmmg why countries trade, and answer the
questxons. t )

{ i, . '

i . 1 What does the speaker compdre countries to?

2 What activity does he give as an example?

3 Why does it make sense for countries to trade?

Z Look at this history of the European Union.

The European Economlc Community (EEC) was founded in order’ to-create a.
‘common market in whueh tanffs and qUotas between member countnes :,5._ .

oY

i
. Greeee;omed & o

o3y -.~\

the Union. _, : ‘,_._}__r_, \

-

-The single European eurrency. the-eurb;-wes-launehed.

‘e

B Y S 13 TY T - T
A gy o

Have any other countries joined? .
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/ ‘Reading

a

7
K}

Vocabulary

N D WO

o ha
of the campany. Thie eftey | VZ 3 specialist knowledge of the market and sef i
office. Anothe, B i tOesae "s to the company opening 4 local brarrlnclslec: b
their progucts. Th Or give permission r sales

¥ P - ' .l . i
1 Read the te . : ks ) .- "-_ R
Xt opposite abg : . _
the method °p out BA

2 Read the text again and list the advantages and disadi;‘iiﬁ’tages of exporting
to India. : e

.
T~

-~

Disadvantages

Advantages

The market is growing High import duties

T Find words in the text which have a similar meaning to the words and
expressions listed below.

complicated (para I) complex

put tbgether (para 1)

a change (para 2)

particular segment (para 3)

take advantage of (para 6)
" difficulties (para 6)

a complicated official system (para 6)

lateness (para 7)
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I After three years travelling around

Asiu as head ol BARCO's
activities in the region, Joost
Verbrugge is convinced that India
is one of the most exciting long-
term market opportunities in the
world and one of the most
complex. Since 1994, BARCO,
best-known for its digital
projectors for computers, has gone
from a relatively low level of
exports to India to selling about
BFr 200m of products there 3
year, half exported from Europe,
half ascemhles op the spot*. That
is a small but significant part of
its total BFr 23bn trnover last
year.

of Belgium

Having invested about BFc 100m,
and now employing 150 people in
India, it plans a further sales
office in Mumbai and
components fuctory in Noida,
“That is quite a lo for » small
company like BARCO;"suys Mr.
Verbrugge. *It’s muinly'}
investment for the future, The
market is purtly there now, and we
are convinced it will definitely be
there in a few years.’

But for those wanling 1= =xnlnjt
the potential*, obstacles remain,
Although India fus ..ade efforts
10 open its economy in recent
years, Mr. Verbrugge says it
remains more._closed than other

? Import Export N
E 4

The statue outside the BARCO main building

people speak English. Only after
YOu start operating there do you
see all the complexities. There are
sensitivities between states,
between religions, between strata®
of society.’ Such differences also
make the country luscinating.
“India is a hundred dilTerent
worlds living next to each other in
the same country,” Mr, Yerbrupge

9 These practical and cullural
complexities were largely behind
BARCO's decision to set up its
own sales ofTice in the
subcontinent. *Much more is
needed than just having an agent
with a fax and a phone. You have -
to understand the marketplace,
how Indian business works.

10 But the opportunitics presented by
India vwweigh*any
disadvantages. "Il you can afford
to miss u (ifth of the world's
population, you cun uiford not to
be there,” says Mr. Verbrugge, *1
think any company serious about
having a worldwide niarket share
cun't be ubsent from India.’

The Financicl Times

2 Expansion in India has taken ﬁu;hgm@lggy@'
place at the same time as a shift in China when it comes to
BARCO’s strategic focus, nd its brreauceracy, import duties and (ax
emergence* us one of Belgium’s barrien s 7
lastest-growing companics. “ICis not unusual  have import

3 Created in 1934 as the Belgian duties of 40% on things that you says.
American Radio Corporation, the would consider normal working
company moved out of consumer tools, like a printer for a PC," lie
products in the 1980s. It suys. ‘As well us the high import
concentrated instead on high- duties, you have a famous - or
value niche markets such as should I say infamous —
compue; p-opecions and specialist bureaucracy.’ T!]is can have
display systems. important pradlical effects. Mr.

4 From its base in Kortrijk, Flanders Verbrugge says that BARCO -
= Belgium’s Dutch-speaking - would like 1o flsscm'blt: more ol its
region — it has éxpuncd 1o India products willfm lnd!u, but this
for more than a decade, originally would mean importing N
selling Kits for video monitors o components* t'r.om 20 dillerent
the national elevision station, countries, creating huge amounts
through local agents. Four-years of paperwork and delays
40, it set up its own sales and Allh.ough India is welcoming l‘n
services office in New Delhi. foreigners, Mr. Verbrugge says

5. Itnow has a smaller sales office there are also ‘;‘-_“I_“"“l l“'mlﬁ'f”'

©in Bangalore, a soltware house in which can is!il.mny be .dc‘cc?“f‘,::
Chennai and a projector assembly ‘Ona ﬁfst visil India .\CLI“.'S‘L;I.SICI'
Pt in Noida, near New Delhi. thiin China or Japan because

" — : s a pe e s.th.
_ tswne| ‘0N the spot: in the place mentioned ‘a component: a part used lo mak

‘ernergence: appearing for the first time
i *potential: possible opportunities -

*strata: levels

SRRt T AL CAS TN IS BT

*to outweigh: to be more important than
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) E | 2 Comuplete the following passage, which describes the experience of the
& . . French car manufacturer Peugeot in the Indian market, with words from Key
&, & vocabulary, Reading and Vocabulary 1, in the correct form. |

K Peugeot signed a joint venture agreement o produce cars in India in’ 1994. They
saw this as a great opportunity for them to '_ex ik this vast and quickly
growing market They planned to 2. - %i_ 22,000 cars by 1997 ‘and 60,000
by the year 2000. In reality production in 1997 was just 2,000. _

Automotive group Maruti, which had beeniworking with Suzuki since 1984, had
established an extraordinary dominance in the country's economy car sector. The
strongest 3 _ . ___ for a foreign competitor therefore, appeared to
be in the market for upper-range cars. Peugeot opted for its 309, a mid-range car
in Europe but one which represents between 40 and 60 months’ salary for the
average worker in India. In spring 1995 4 r__ occurred when Indian

" authorities argued that certain parts imported fof production were still on a list of
banned products which are taxed separately and Peugeot had to pay high

: . toimport them. °
But in spite of all the © - __this mdrket presents, Peugeot has not given up

on the country. As one executive explains ‘We will expand by granting
7). . <+ tolocal manufacturers in the future.’

: Vocabular Yy ‘| Adjectives can be formed by-combining tWoWords,

i development: i| (para 1). These adjectives are hyphenated only whe

k ' . '_“"-__»',- S

: cc.)»m p'ound , 1 Complete the phrases below, using words from A anij
ad]ectlves 1 more than one correct answer, and some words méxrb

Tust S A B

- renvironmentaﬂy fashioned S S mRE e
' old term \ S
§ short budget h

4 low known

2 well friendly

high level
2 user trained i

.a environmentally Fri.endtg packaging

typewriter

opportunities

advertising
personality
decision-making
software

staff

Y. e ‘,-2:.5- X -
adij tlves of this type do you know?
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‘ i
1y : Hoa !
¥ 4 . .4 4
I : Listening The invoice ! )
:"A‘ [ :";' In the contex'“t of international trade, the invoictz provides information about
. ' goods exchanged between the exporter and the importer. Itiis prepared by the
] exporter and includes a description of th(? goods, their price and the quantity -
: supplied. It can act as proof of purchase, informing the buyer that the goods
have been sent. .
1 | I=) Listen to an explanation of the invoice below, and complete the missing
information.
1 Me tROPOLITAM TENNIS EQUIPMENT COMPANY -
. “’%{3 T 4019 Beach Boulavard South '
] Eéﬁg - Los Angeles, California 90126 -~ Exporter's,
- FERT 0 Telephone: 615.890.9000 | -  2ddress
Bl Fax: 615.890.9077 3
; ; e-mail: sales@mtec.com | |
E Invoice { /
= Champion Sport Ltd. ' ' i B
= Importer’'s name and __| 71 Victoria Lane :
.] afideess St John's Wood Date . Jeh Maw 1999 1 ——— Date of isst
London NW1 3PP F , |
U Invoice No.
]' QUANTITY DESCRIPTION AMOUNT
1
!
vosies,  sesasamasee - -Tennis Rackets ;
»  Description of good$ —— it —————— “ of 'GX 12" model |
] ' werermre e > OF "Tennis Pro’ model [
Pl
|
Ex-works price: v
‘ GX 12 model £78 each :
Tennis Pro model £116 each £.. e 6
All freight charges and ‘ Cost of freic
] : export packing . L insurance
' : Insurance from warehouse ‘ " (if specifica
Shipment terms. to warehouse NN 8 l requested)
¢.i.f. = cost, insurance ’ 9
and freight. The port c.i.f. London Total £: + Total amog{
: of destination is ‘ ‘
named. i
. i
] [
Marks & Nos 10 cardboard cartons - = ' Number ar}-
ar e ]| evesesctccceiieccsaccersecce : .
The contents of _ i 11 per carton =. packages
individual packages ;
‘ Licence No . T The expor]
Impor[ cen v e eesssamecl Boemnas . impOﬂ "cez
| MET : numbers
Marks and numbers || CSLTD i
on packages i LONDON '
| 1-16 :
. per pro _ :
f i Metropolitan Tennis Equipment .
: —-—|— Siynature
i b : Y
| Rﬂéﬁfﬂ Mﬂ/’ﬂ!&r exporler
T PR
= R . 8
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«- 1 Reading  The bill of lading o ot ;
4 - ' The bfll of lading is a transfer document. The éxpériér writes the importEr’s‘i‘

name on the bill of lading, and in this way the i

. mporter becomes the legal
.__2 owner of the goods. i o :
‘ 1
§ i E 3
] -,'. ! ,"', !
4 : * Y :
. . . ‘ L ¢ : X
CODE NAME: ‘CONGENBILL’, EDITION 1994 .
- (B S BILL OF LADING :
TRANSEA & Co. . TO BE USED WITH CHARTER PARTIES o
@'—‘—1 Consignes BIL No. 689381 S
ASIAN GOODS IMPORTING EMPORIUM )
Notify Address
Y X TJelefax .
; Unit 18, Walterstown _
Industrial Estate, Dover +1302 487862 1
Vessel —@ Port of loading +2644 8483 %
r Star of the East Bangkok ;
— @ Porlol discharge - :
Shipper’s description of goods : i i Gross weight ’; ;,
i 3 o %
@-ﬁt 100 cardboard cartons of porcelain items 1000 kg :F;
Fl
150 cardboard cartons of Christmas decorations 150 kg . 5
: ¥
".200 ‘cardboard cartons of rice cookers 700 kg ‘
«Y il:
-~ 3
—r e t B i it paid T T T AT "‘f”w“‘"*“‘ AT B A s i e I
;
L
E
!T
Freight payable as per 10/11/99 at the Port of Loading i :
g In apparent
@____' CHARTER-PARTY dated ....... S H I P P E D good order and condition on board
l:e Vessel for carriage to the Port of Discharge or so near
FREIGHT ADVANCE \nereta as she may saf
Received on account of freight:

r ely get the goods specified above.
Weight, measure, quality, quantity, condition, contents and
value unknown,

A IN WITNESS whereof the Master or Agent of the said Vessel
............................... has s'lgnad the number of Bills of Lading Indicnted below all
of this tenor and dat

8, any one of which bei
the others shall be void SIEENR Semplsed

Time used for loading.....5/2......days

Hours

FOR CONDITIONS OF CARRIAGE SEE OVERLEAF
Freight payable at ’

Place and daste of issue

Bangkok Bangkok

e e
L0 AR e RIS TN AT

Number of original BsaL Signature

J Park

PN

v

2220l
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Practice
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Impor‘t Export |

2 :
9 Y

fMﬁtch the parts of the bil] of lading opposite KWit;h the descriptions beloty.
D " i)

.,."I‘he date of the contrac;"between the exportgr and the shipping Companf.
‘The name of the importer. PoA i 1 !
Details of the goods.

The name of the ship. v.

Money paid to the shipping company before the journey.

The place where the goods are unloaded.

The name of the shipping company.

The place where the goods are loaded.

Language Focus .

Which sentence below refers to

a future fact?

a prediction not based on present evidence? - L
a dégree of probability or cértainty? . l
a decision made now? ¥
something decided before, an intention?

- prediction based on present evidence?

oW

a Isiturgent? OK, I'll do it right now.
b Next year, we're going to start exporting to Japan.

¢ His overseas trip will be a success.

d Exports are slowing down; there’s going to be a recession.
e The market will definitely be there in a few years.

f This company will be 100 years old next year.

»» For more information on will and going to, turn to page 167.

Complete this dialogue between Steve, an export manager, and Bob, his agent
in Australia, using will or going to and the verbs in Lrackets.

Steve: Hello Bob, I'm phoning to check a few things with you about my trip next

week.. "
Bob: Hold on Steve, | ? (get) the file out. Right, how can | help you?

Steve: Well, we've-had a few problems here in the European office so I've decided t
Etay and book a'later flight. Now | 2 (leave) on the 5th, not the

3rd.
Bob:  Actually that suits me better, that way | 3 - (have) time to finish the

monthly sales figures.before you come. _
Steve: Good, | think we * - (need) to have a look at those together,

.Bob: Don't forget, we 5 (visit) the Melbourne office when you're here.
Steve: | haven't forgotten, I'm sure it € (be) interesting to see how they
run their operation. OK, see you next month.

Bob: -Looking forward to it. Bye.
Steve: Bye.
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Descr‘i)l’)ing
trends

PRS2

Practice |

ad— ~

L2

Unit 1 looked at some nf the nouns nnd verbs used to (Iescnhe cham,cs in pricc,

quantlty and amount, for examplc' , F '{;f-
Noun - Verb
an increase ?  to increase R4 :
: a rise ', torise (e T
A irl J
i adecrease 1 to decrease 3
a drop PR to drop a3
a fall i :-; to fall i k !

These can be qualified with an adjective or adverb to describe a change more
precisely. Complete the table:

B T | Adjective | ' Adverb
Used to show a small.change: a slight - stightly
‘Used to show a regular movemnent: b gradual
c steady
Used to show considerable, striking or d ;harp
unexpected change: e dramatic
f sudden

t Complete the dESCl‘lp‘UOHS of the followmg graphs using an appropnate
adjective or adverb.:
Prices £

Prices rose 1 steadily
from February to October,
before falling 2

in November.

Inflation % . — .

A S 0 N D

Inflation rose 3
today’s figure of 6.5%.

“in March, before beginning its 4 descent to
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Import Export 2

2 ?
& : ; . :;

No of unlts  122) . ——e 3 ,
produced . B X ]
(in thousands) i:_Zt!j" i l;‘.,:-%:— f .
; - e ’ '

(18, ;
{16)
,-—- - . -
t Jpe e
-, - i i ' ‘
(12)- B
i ;
@ - p ,
il 1 i
} .
-L | R |

1995 1996 1997 1998 1999

1998 saw a 5 drop in production, followed byas_ recovery
in 1999. ]

§ 1 3

. 5 i ! '
2 Which parts'of the following graph would you talk about using each of these
expressions?

a to fluctuate Moy ko Sep b to level off C to remain stable
d to reach a peak e tostand at

10—

—meeaaai.

-~ . - T T L

Jan. Feb Mar Apr May Jun Jut Aﬁg Sep  Oct  Nov Dec

" 3 Join expressions from each box to make sentences about the graph.

10,000 in December,
fromn September to November.
[ ¢ of 11,000. '

i at'about 8,000 in April,

from May to September.

e v e

P
]

1 Sales reached a peak
2 Salés fluctuated

3 Sales remained stable
4 Sales stood at

5 Sales levelled off

—
-

m ~

e

Q2
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N i 4" - ' JlI
Writi ; e
tlng Write a :sllort descrlpt:.on of Finnish paper €Xports to Japan between 1987 and
1997 using the following graph. » ¥
] 2 " K
# fi g g | "‘.*,
a R] markkad (milligns) 1 5
" Finland’s paper : ‘)
exports to Japan s
s ;
1987 88 89 90 91 9 g3 o 95 96 97
L'St‘?n'ng 1159 Listen to a description of the graph above and mrﬁlplele the text.
i i i k
: In 19‘87 the . EXport figures Tskood ot 400 m Finnish markkaa There was a
£, - between 1987 and 1989 when figures 3, _over 800 m. This
was followed by a4

and

exports to Japan 5 "

in 1992. Between 1992 and 1
to Japan 9,
1,000 m in 1997.

- between 1989 and 1990
_ to 400 m. There was a 6
e 450 m mark but they 7
995 there was g 8
~0f 1,300 m in 1995, before 1

when anlsh paper
qﬁetween 1990
again to 400 m
and exports of paper

: again to under
|.

1991 when exports hlt th

L B
0 I

21

following graphs.

inland’s wood exports to Japan

warkkaa (millions)
100

004 " iEra
100
004

93’

92

190 91

. 600
400
2004 1 ¥
R
. £
1990 91 92 93 g4 g 9 - 97

Listen to descriptions of other Finnish €xports to Japan and complete the

Finland’s machinery exports to Japan Fihland’s chemical exports to Japan

. markkaa (millions)

markkaa (millions)
1400 Tz

1200 ™
1000 1

800+
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Speaking

gr-

1 Work in pai ¥ wi N5

i pairs. You will each study a graph showj
1996 to August 1998. Student . Pt showin

page 160. g udaen A, lool\ il.t thegraph bel

¥, . Import Export
2 .
2

g US trade from August
ow. Stud !
ent B; turn to

B '
Y
1y

Student A
The graph below shows US imports of
August 1998. Describe the informatio
have learnt in this unit. Then listen t

the same period and complete the graph using a different colour

goods and services from August. 1996 to
(1;1 st;) Studen’t B using the language you -
udent B’s description of US exports for

US International Trade in Goods and Services
Billions §

August 96 August 97 Awgust 98

2 A cou::ltry's balance of trade is the difference between the values of its -

imports and ex

ports. This includes visible imports / exports (goods) and

invisible imports / exports (services). If a country imports more than it

exports, it has a trade deficit.

If it exports more than it imports, it has a

trade surplus.

Look at the graph in Speaking 1.
1 Did the US have a trade deficit or surplus?

2 In pairs, calculate the ba

a

b

lance of payments for the follo.'wing periods.

' May 1997 deficik of 39 bn

October 1997

March 1998

Wlilen did the US have the l
to August 19977
when did the US impo
when did the US export the most?

owest deficit in the period fzom August 1996

rt the most?
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Key vocabulary =3, it is often said that

_‘Lead-in

S e

‘Business ang the

Environment

N

we live in a consumer society; we consider it important to buy
Products and services. Companies need to be aware of the impact of this on the
environment, the natural world around s, Many companies use packaging
(boxes, bottles, etc.) which has been recycled, that is made using old materials.

Pollution, sych as smoke in the air, can be reduced if companies use trains instead of
road transport. i

T1n groups, look at the Cartoons below and discuss these questions.
! ‘ ;

* Which environmental threat does each cartpon refer to? ;{
* Which cartoon do you think is the most effective?
* Which environmental cause do you think is the most important today?

P

“e

_ These words wil| help you. g
ozone layer global warming Yol spills
chemical / nuclear waste rubbish bin (GB) _{E}gmsh can (US)

JavadFokahyour Tohieran

Eivi/AllonbladaVStochholm
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4 Syelrse
IRl
| \ ¢ k¢

| ' g I  /
2'n groups, cliscuss thesg statements made by Anita Roddick, founder %

Of Thak
Body Shop International. Do you agree with any of them? Why? Why nopy 323

|

)
oerd
R

¢ business should be patt of society, and you have to have pride in Whai;
dof‘-igﬁgse.sl:f:,' pride In making millions of pounds, but there Is pride in helping- "
people"smd the environment. ? : i

“The idea now s global responsibility. Businesses are ¢

‘ h.? true planetary Citizens,
they can push frontiers, they can change society. ? _

“In the next decade, environmentalism will be th

€ most important issue for
business. ?

3 As consumers become increasingly concerned about the environment, more.."
and more companies claim to be producing ’environmentally-friend.l)" ‘.
products. Read the claims below and match each one to the company that yoy

think made it. .

a cosmetics firm | a fast food chain
a car manufacturer ;I R II 2 Sports footwear firm 7 ORraag =

o

We providle refill for all our bottles. o
‘All our pégkaging is made 0E~biodiegradable materials.’ .
‘When you've finished with our products bring them b
‘Ou latest model is much less polluting.’

oW N -

ack, we recycle them.’

What other companies with environmentally-friendlyvpolicies do you know?

1 Read the text-below and

write three.questions you-would like to ask
Patagonia.

-about

: ] é 'an company. [ts " - nt and sound business pract es.Asa -

‘ Eorporate culture has its rog t A previous CEO of Patagonia said, The one thing " -

Californlan countereulture of climbers and surfers ‘ bout is that Chouinard demands 10% "

ith:the'ethic of radical envitonmentalism, . pretax profit.! For him, it is nbtac\{ueétidnlof_ i
hough ifs CEO, Yvon Chauinard, is dedicated . soctal good of business profit, bit sacial good
yclal hange hie als insists on disciplined = /and business prof, * *~.¢ HER T

2 Read the text opposite and see if you can find the answers to your questions,
Can you guess the answers to your other questions?

3 Read the text again and answer these questions.

T According to the text, why are Patagonia’s customers s

2 [n what ways docs Patagonia make efforts to e
friendliness’?

o loyal?
xplain its products’ ‘earth-

3 What is the overall objective of Patagonia’s environmental education policy?

4 How does Patagonia reassure customers who might question their claims to be

environmentally-friendly?

(72

How do customers react to Patagonia’s grants projects?
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— Jacquelyn Ottman

6

L

Proven environmental
commitment helps
Create committed
customers

When self-proclaimed *Patagonics’ dial up Patagonia, they
know they will rtccivp more than a high—qua.lity Neece
anorak.or a_watcrpmol: pair of hiking boots. Thanks 10
the (;ahf'ci)rnm-based retail firm’s outdoor clothing catalog
and. its cxcmplfuy method of commuﬁicating its corporm‘c
environmentalism, customers are not only knowledgeable
about the company’s environmental progress, they are
loyal*, wo. :

When purchasing products from Patagonia, customers
also buy into a commitment to environmental restoration.
Patagonia’s example demonstrates good green-marketing
strategies. "

Educate consumers on environmental product
attributes and benefjts.

Patagonia takes pains to explain its products’ earth-
ltiencdliness and show customers the big picture. For
example, in the mid-1990s, Patagonia began using
organically-grown cotton exclusively In addidon to
highlighting  the  organic® marchandise in product
descriptions in catalogs, essays explained why organically-
produced products are environmentally preferable.
Other essays expanded the issue beyond individual
pioducs and processes. In a 1996 catalog essay, for
example, CEO Yvon Chouinard explained the rationale
behind the company’s switch 10 organically-grown cotton,
ncluding  the problems associated  with producing
conventional cotton, the larger long-term benchits ol
investing in organically-grown products and the need to
think about long-term sustainability issues when choosing
products. '
Oue might assume that explaining the benelits ol organic
cotton in catalogs was a strategic move, since the company
had 1o justily the $2 1o §10 premium per garment. But
other essays, lor instance, addressed environmental issues
not clircctly linked o company profit.

Broad cnvironmental cclucation waches consumers i
although thinking and buying green is more expensive,
envirommentalism is less taxing on the earth in the long
run, ancl therelore, on ndividuals,

EI R

p Busipess and the Environment M
~. y §

[y [y

Use a variety of media.

7 Patagonia’s advertising and company literature aim to
educate. Instead of a catalog packed ouly with sales
information, Puagonia’s catalog is more like National
Geographic. Demonstrations in Patagouia’s retail stores
engage* customers with interactive displays of the carth’s
processes. Annual reports, pamphlets and other compiuy
literature explain new ideus in envirommentalism. And
Patagonia was one of the first companics to discuss
sustainability in paid media.

Demonstrate tangible corporate
environmental progress.

8 Palagonia realizes that customers sometimes doubt
corporate cnvironmental claims. To avoid consumner
backlash*, Patagonia publishes the results ol its internal
environmental assessment. i

9 This report reviews all. office, production and
merchandising activities and uncovers opportunities to cut
waste and reduce energy. Readers can see how Patagonia
tries 1o conduct business in a socially respousible manner,
from choosing long-lasting cllicient light bulbs 1o
providing on-site child care for employees” children. The
grounds around the company’s headquarters even feature
edible landscaping — banana trees.

10 Through an cuvironmental grants program, dubbed*

Earth Tax, Patagontu pledges 1% of its sales or 10% of its

pre-tax prolit, whichever is. greater, 1o small, local

preservation and restoration eltorts. Through* April 1997,

Patagonia had contributed more than $8m w hundreds o

such urganizations.

Belicving that grass roots* ellorts do the most to raise

community awareness ol local problems, the Farth Tax

progriun tugets smaller grass rools  organizations
commilted 0 issues such as biodiversity®, old-growth
forests, environmentally prelerable methods of resource
extraction®, alternative energy and water;, social activism

and cnvironmental education. By funding more than 350

of these cfforts cach year, Patagonia helps raisc

comuumity awwareness mationwide.

Empower consumers to take action.

12 An annual Earth "Tax Report invites customers o apply
for grants [or local projects. Participants are quick 1o apply
and inform the company about envirommental suceesses.
One recent catalog featured o customer sporting an
nsulated Patagonia guide jacket as she rescued acall born
during a Colorudo snow stori.

13 With powerful conumwnication, incaningful corpurate
cnviconmental progress and  avenues  for consumer
activism, it is no wonder that even skeptics become
Patagonii custorers and customers hecome *Patagonics.

*loyal: always supporting

*orgunic: made without artificial chemicals
*to engage 3.b.: 1o altract s.b. and keep their
interesl

*a backlash: a streig reaclion against s.th.
“to dub: to give an ‘unofficiai’ name

Marketing News

‘through (US): until (CB) S s
‘grass roots: at the level ol ordinary people
*biodiversily: many dillerent plants and
animals exisling in one area

‘resource extroction: taking natural products
{rom the earth -
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‘Vocabulary

s RamrS

5,0 = ' : : f ";th
1 (,omplete the passage below usin : i
th | i
tainability (para 4) 8 (8 words from the text. . )
a sustainability (para ;
b product dESC):‘I lnons (para 3) ; emPOWer Grinz 12}
l
P p € commitment (para 2)
c catalogs (para,3) £ org'lmc (para 3) 2
I i
?
Patagonia is an outdoor clothing firm with a strong —
environmental capses. It sells its products —C!Mms.hmnh__ o
thro
order. Patagonia is renowned for its spectacularugh retail qutlets and by mal
filled with unusual and dramatic photos (all taken b t Ser i o
clothing in exciting ways. They also contain deteuledYBCus O'mers) d,_Pla)’_ng the
which include definitions of materials and '
. expl é
processes. planation, of 1 manufactu_n_n
The compan
from ¢ pany mal\es ;ackets from recycled plastlc bottles and produces clothing
lont 4! materials. It offers courses to its employees on non-
violent nonstratlons and even pays bail for employees who get arrested. It
also gon_ates money to environmental groups and generally supports efforts
that LY consumers to take action. Patagonia’s strategy isn’t
JUSGt to give away money to good causes but to pioneer new, long-term practices
of o~ . '~ .. ~_in business, prove their economic viability and persuade
other businesses to rdllow.
;2 Find words in the text which have the opposute meaning to the words below.
71 1mperfect (para 1) exemp\ar ) 5 s_eparate (para 5) '
2 uninformed (para I) 6 taken (para 10)
3 innovative (para 4) 7 locally (para 11)
4 uncalculated (para 5) 8 failures (para 12)
3-.Match.the.nouns and:verbs as:they are used-in.the text
1 -address - a . business
2 doubt b awareness
3 publish c results
4 conduct d issues
5 raise e claims
4 Replace the words in jtalics with expressions from Vocabulary 3 in the
correct form.
1 The speaker will talk about the difficulties we are likely to encounter.
oddress bhe iSSues
2 The company rums its affairs in an ethical and honest manner.
3 The government will make public the conclusions of the environmental study next
month.
4 We are running a campaign designed to increase public knowledge of the current
. crisis.
5 Many consumers don’t believe statements made by companies about their Products
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d 2 ,  Business and thg}_ Environment @
Vocabula‘vry With some words it is possible to create severaf nevG i/ft%rkds by add:r;g sufflxes: - ]

development: Look at these examples. . P "

1 H . -3‘ ,:? 1 '3;
word building S -
Verb Noun Noun X Adjective
; (idea) (person) ‘
' - ' environment ! environmentalist ' environmental
activate activism activist : active
activity

1 Complete the table below, using a dictionary. Some words may have two forms
with the same spelling.

Verb i Noun Noun Adjective
(idea) (person)
; produce r a i B ¢ ¢
N , : (efficiency) . ~' (:haking a lot)
HIC progress - e

(supporting new ideas)

oQ

manage f _ h

(- >.aling Lo senior staff)

4
+

direct- i i k

|
- C

sustain d employ

Discussion In groups, discuss these questions.

1 What do you think of Patagonia’s approach to business?

2 Are consumers in your country concerned about the environmental policies of
businesses?

3 Would you pay more for things produced in an cnv1romm_nt.|lIy-friendly
manner? If so, how much more?
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Expressing
;, contrast

g
It
“

Practice

he passive

s&

1 o= ."r" ; -"'
Language Focus

' i . .text on page 67. .
Look at the following sentence from the pag :

s 5 '
I ;*,.' e thinking and buyi,,‘s;’ green is more expensive, environmentalisin is less taxing
Although ] § }e
on the earth in the long numn. (pqﬁm 6) ; , '_?
€ ELTY ‘ .
S :
1 Join the sentence halves !)Llow.

Iri spite of the present recession, a we sﬁll haven't reacfhed our target.
Despite rising costs, b people are still buying th-em. '
Even though our products are expensive,| ¢ they are keeping their prices low. |
AJ'thOl.gh profits are increasing, d we can reach our output deadline.
Déspite the fact that our supplies e the long-term economic outlook

N B W N

were late, is optimistic.

2 In pairs, underline the expressions of contrast in exercise 1.
Which are followed by:

a subject + verb?
b noun or verb + -ing?

»» For more information on expressing contrast, turn to page 167.

: -
Join the pairs of sentences usingian expression of contrast. Use each expression ‘
once. "

Example: _
Patagonia sales fell in the 90s. Their reputation for high quality didn’t decline.

In spite of a fall in sales. in the 90s, Patagonia’s reputation for high quality didn’t decline.

.1 Young people-are concerned about the environment. They‘can’ttalw'ays afford

- environ mentally-friendly. products,

2 Patagonia:makes.efforts to convince other companies to use organically-grown
cotton. Many .companies resist. because it costs more.

3 Pollution is rising in Paris. People still prefer to take their cars to work.
4 Many countries organise separate waste collections
plastic. Many others don't,

5 Most beauty products carry the labe] ‘against animal testin
components may have been tested on animals.

for glass, paper, metal and

g'. Some of the

Look at the following extracts from a Patagonia brochure,
A Patagonia sayes thousands
landfills to recycling plants.

B For every 3,700 (2-litre) bottles that are recycled, a barre] of oil (42 gallons) is sqyeq
What form is the verb in bold in each sentence? .

of gallons of oil by diverting millions of plastic hottles from

. What is the difference in emphasis?

»» For more information on the passive, turn to page 167
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) | . Business and the Environment |
2 i Vi W )
] 3 W ' ‘
A . . . :1 1 ' g
% Practice 1 a1i‘<he follovag egctracf describes how Patagon‘ia uses recycled plastic '_E)ottles to
b7 make material for jackets, Put the verbs in brackets in the passive form to
A complete each stage of the process. g . |
PCR Fleece Stor
oy  * _. ?ottles The plastic
ZT 7% . .re b o2 ( convert)
(bring) to the local into small pieces and
recycling centre. L {chop)

into flakes.

The flakes
g

{

(melt) arid shaped into
They 6 fine fibers.

(make) into clothes known

‘o : 5
as 'PCR synchilla clothing’. T ne
y clothing abric (o Clov
The recycled fibers
5 (ship) to %
the mill, _ . w@w
-.-?Efb.}‘-i;-'.ﬁ;—.i‘.—.y'd;‘,.z'.;;;s?u_.-';‘.‘-‘--,.-:35?4;;:;:%}.5-, SR S ISP BRI L e e i e B - g i

2 Rewrite the tollowing sentences using a passive form. Omit the agent it il is
not important.

Exanmnple:

Patagonia introduced recycled fleece into its range in 1993,

Recycled fleece was introduced in 1993,

Consumers will buy more and more ‘environmentally-friendly’ products.
Consumers should take plastic bottles to the local recycling centre.

Patagonia can make 150 synchilla garments from 3,700 bottles.

The company has recently added a new item to the product range.

LEARE S SL N AS I

Many companies are developing green-marketing strategies,

Listening  Skills Focus ViR o RS0 o A
The Body Shop International is a highly (3 THE BODYSHOP

successful franchise skincare retailer. It is {1 3 Ml @ tiave Core Croduets ;
against using animals in testing cosmetics,
very active in community projects, and
particularly well known for its
involvement in environmental causes.

iE33| Listen to eight customers in a
London Body Shop branch, and note the
reason(s) cach customer gives for buying
Body Shop products,

Fal
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Speaking  Convincing a sponsor Y ‘ "
) >

] . d
Like Patagonia, many companies sponsor, or contribute m(;ney towards, events
or activities to maintain their image or to creatc a new image. Sponsorship can
! cover a whole range of activities includi/ng‘ sport, education and local
o community proiécts depending on the type of image the comphny wants to
project. For example, IBM sponsored the 2000 Ol

) \ : : ympic Games jn Sydney, and
Coca-Cola sponsdrs 151 American college students every year. '

LA
ER]

T m pairs, mnkg a list of companies which spounsor activities like those
mentioned above. What kind of image does each company want to project
through its sponsorship? ‘

2 mn groups, choose one of the following projects which need sponsorship.

2 i .
Yo.:r;r:nvxronmental Cause
oou members of 5 local
Ironment;) group whijcj
plants trees in yr o

' jsation
1 A charity organisa o8 o
‘iou are in charge of fun

ban a
e ! ein are organisj areas. You
<vities for the charity "’(’-OP‘ CEremgams:mg a ‘tree planting,
activitic il companics to ony in the n
Need'. You Wi to fund

N square of
- You neeq

ay for the planting

ular cnnlrihu\iqns o
hot meal delivery service wor

. 1(1 disabled people 10 you o

z{,r;cal ]ournnlists have agreed

i isin
write articles aimed at TS g

articles could.fe‘ature A
companies willing to

contributions:

your lown centre
SPonsorship to
and upkeep of the ¢

to put the 5 Tees. You plap
pl b“nsors Names on

make rcg

4 A TV documentary

You are directors of a video
company. You have been
commissioned to make a
programme for national TV about
the effects of pollution on marine

life in the Pacific, as part of a
s?rogramn']es, Catalogyes wildlife series. It is also your job to
. f[;roduchons etc. Yoy h"a find a sponsor to _finance the

ex f”f)}is artist tg open AVe inviteq sophisticated equipment and
ubmon, and chjj t specialised crew members necessary
€achers frq Udren ang

to make this programme.

vari,
€ available f, Ous couptrigg wil]
r'2 press conference

3 Choose an international company to approach for sponsorship. Discuss what
your project can offer them and prepare the arguments that you will use to_
persuade them to sponsor your project. Look at the checklist of questions
opposite that a company will ask itself before sponsoring a project. How will

your project satisfy the company with respect to these questions?
¥ 72
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